Revised syllabi (2019Pattern) for three years F.Y. B. Com. Degree course (CBCS)

Semester: |
Financial Accounting- I

Course Code - 112 No. of Credits :- 03 and for practical — 01

Objective of the Course:-
1. To impart knowledge of basic accounting concepts
2. To create awareness about application of these concepts in business world
3. To impart skills regarding Computerized Accounting
4. To impart knowledge regarding finalization of accounts of various establishments.

Unit
No.

1 Accounting Concepts,
Conventions and Principles and
an overview of Emerging Trends
in Accounting

Unit Title Contents Purposed Skills to be developed

(A)Accounting Concepts, Conventions | ©* Knowledge — about various

Conventions and Principles.

e Understanding emerging trends
in accounting and its effect on
accounting Practices.

Money Measurement
Business Entity

Dual Aspect

Periodicity Concept
Realization Concept
Matching Concept
Accrual / Cash Concept
Consistency Concept
Conservatism Principle
10. Materiality Concept

11. Going Concern Concept
12. Historical Cost Concept

© o N o g bk~ w D

(B) Emerging Trends in Accounting

SPPU/ B.Com. Structure/CBCS/ 2019-20 onwards Page 1



1. Inflation Accounting
2. Creative Accounting
3. Environmental Accounting
4. Human Resource Accounting
5. Forensic Accounting
2 Piecemeal Distribution of Cash 1. Surplus Capital Method only, Asset o K_nowleglge about process qf
taken over by a partner’ dissolution of partnershlp firm.

2. Treatment of past profits or past losses in

the Balance sheet,
Contingent liabilities

4. Realization expenses/amount kept aside
for expenses

5. adjustment of actual, Treatment of
secured liabilities,

6. Treatment of preferential liabilities like
Gowvt. dues/lab our dues etc., Excluding:
Insolvency of partner and Maximum
Loss Method.

3 Accounts from Incomplete 1. Meaning of single entry system ¢ Knowledge about single entry
Records (Single Entry System) 2. Features of Single Entry System systems.

3. Conversion of Single Entry into Double e Purpose and advantages of

Entry double entry system
e  Process of conversion of single
entry into double entry system.

4 Introduction to Goods and 1. Constitutional Background of GST,  Knowledge about conceptual
Services Tax laws and Concepts and definition of GST. framework of the GST _
Accounting e Knowledge about  various

Input and Output Tax credit e  Types of taxes under GST
4. Procedure for registration under GST *  Registration process under GST

for business establishments.
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Practical for Semester— |

Topic Mode of Practical

Constitutional Background of GST, Concepts Library Assignment
and Implications of GST.

IGST, CGST and SGST Guest Lecture
Procedure for registration under GST Visit to a business establishment
Input and Output Tax credit PowerPoint Presentation

Teaching methodology

Topi Total Innovative Film shows and AV .
c Lecture | methods to be Applications Projec Expected Outcome
No. S used t
1 12 PowerPoint Videos available Library assignment on Students will be able
Presentation on YouTube Types of accounting to acquire in-depth
S principles and conventions | knowledge
with its usage
and emerging trends
in accounting
2 12 Group Activity Videos available - Students will be able
on YouTube to acquire in-depth
knowledge
3 12 PowerPoint Videos available Group activity of Students will be able to
Presentation on YouTube conversion of single entry | understand the process
S into double entry system | and importance of
conversion of single
entry into double
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entry system

Visit and interview | Videos available Compilation of Students will gain
4 12 on YouTube information about the knowledge about GST
contents in the syllabus and its implications.
in a journal
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References

Sr. No. | Title of the Book AUTOH Publication Pleac

1 Advanced Accounts M.C. Shukla, T.S. Grewal, S.C. S. Chand Publication New Delhi.
' Gupta

9 Financial Accounting for CA (Dr.) P.C. Tulsian S.C. Gupta S. Chand Publication New Delhi.

B.Com

3 Introduction to Accountancy | S.R.N Pillai & Bhagavathi S.Chand & CompanyLtd New Delhi

4 Corporate Accounting Raj Kumar Sah Cengage Publications Noida, Uttar
: Pradesh

5 Advanced Accounting S. N. Maheshwari

6 GST Law and Analysis with | Bimal Jain and Isha Bansal (Set of | Pooja Law Publishing New Delhi
' Conceptual Procedures 4 Volumes) Company

7 Guidance Note on GST by -- The Institute of Chartered New Delhi
' ICAI Accountants of India
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Revised syllabi (2019Pattern) for three years F.Y. B. Com. Degree course (CBCS)

Semester-1
Business Economics (Micro) - |

Course Code - 113 No. of Credits :- 03

Objectives of the course:-
1. To impart knowledge of business economics
2. To clarify micro economic concepts
3. To analyze and interpret charts and graphs
4. To understand basic theories, concepts of micro economics and their application

Unit | Unit Title Contents Purpose & skills to be developed

No.

1 Introduction | 1.1 Meaning, Nature, Scope and Importance | e To make the students aware of concepts in micro economics
and Basic of Business Economics e To help the students understand the difference between
Concepts 1.2 Concept of Micro and Macro Economics micro and macro economics

1.3 Tools for Economic Analysis- Functional | ¢ To make the students understand economic and non-
Relationship, Schedules, Graphs and economic goals of firms.
Equations Skills : Analyze and think critically, develop writing skills

1.4 Basic Concepts: Household, Consumer,
Firm, Plant and Industry
1.5 Goals of Firms- Economic and Non-

Economic
) Consumer Utility: Qoncept and Types o e To help the students understand the concept of utility
Behavior 2.2 Cardinal Approach: Law of Diminishing | ¢ To impart knowledge of cardinal and ordinal approach
L'\j't"’i‘lr%/nal Utility and Law of Equi Marginal |y 14 make them understand the concept of consumer surplus
2.3 Consumer Surplus: Concept and Skills:
Measurement Understanding complex theories and concepts
2.4 Ordinal Approach: Indifference curve Geometrical skills, mathematical aptitude, writing skills
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Analysis- Concept, Characteristics,
Consumer Equilibrium

3. Demand and | 3.1 Concept of Demand e To understand the concept of demand and elasticity of
Supply 3.2 Determinants of Demand demand
Analysis 3.3 Law of Demand e To impart knowledge of law of supply and the determinants
3.4 Elasticity of Demand of law of supply
3.4.1 Price Elasticity of Demand - Meaning, |® To help the students understand price determination in varied
Types, Measurement, Uses and Significance demand and supply condition
3.4.2 Income Elasticity of Demand-Meaning | gills imparted:
and Types Applying mathematical and statistical analysis methods
3.4.3 Cross Elasticity of Demand-Meaning extracting information, drawing conclusions
and Types
3.5 Supply : Concept, Determinants and
Law of Supply

3.6 Equilibrium of Demand and Supply for
Price Determination

4 Production | 4.1 Concept of Production Function e To help the students understand the relation between
' Analysis 4.2 Total, Average and Marginal Production revenue concepts
4.3 Law of Variable Proportions e To understand theories of production function

4.4 Law of Returns to Scale
4.5 Economies and Diseconomies of Scale-
Internal and External

e To make students know about economies and diseconomies
of scale

Skills: Interpret economic theories, writing skills, understand
charts and graphs.
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Teachi

ng methodology

Topic Total Innovative methods to be Film shows and AV .
No. Lectures used Applications Project Expected Outcome
e Open book discussion You tube lectures on micro and _ Students will understand basic
e Case studies macro economics * Functional concepts of micro economics,
1 12 14 problem solving based relations Will be able to analyze and
learning * Goals of firms interpret
1. 12 e Digital lectures You tube lectures Types of utility Will know cardinal and ordinal
e Jigsaw reading approach
Will understand the concept of
consumer surplus
2. 12 e Game oriented classes e Films Type of goods and Will understand the concept of
e Pair learning e You tube lectures elasticity of demand and elasticity of demand
« Group discussion demand Will understand the concept of
supply
Able to interpret equilibrium in
the market
3. 12. e Group discussion e You tube lectures Effect of economies Will understand revenue concept
eTeacher driven power | e Online PPTs of  scale On 1 e Will know economies and
point presentation industries (with | diseconomies of scale
e Games and simulation _example of an
industry)
References
Sr. Title of the Book Author/s Publication Place
No.
1 | Microeconomics B. Douglas Bernheim and Michael D. Tgta McGraw New York
Whinston Hill
2 | Microeconomics Pindyck, R.S. and D.L. Rubinfeld Pearsor_1 London
Education
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3 | Principles of Economics Stiglitz, J.E. and C.E. Walsh I(D)égrd Univ. United Kingdom
4 | Microeconomics: Theory and Applications Salvatore, D.L gr)g;zrd Univ. United Kingdom
5 | Intermediate Microeconomics: A Modern Varian, H.R., W.W. Norton United Kingdom, United
Approach states
6 | Microeconomic Theory, Sen, Anindya g)rgc;rd Univ. United Kingdom
7 | Modern Microeconomics Koutsoyiannis, A MacMillan Press | India
8 | Principles of Microeconomics H.L. Ahuja S. Chand New Delhi
Suggested references
Web reference
Sr. Lectures Films Animation PPTs Articles
no
1. | https://mitpress.mit.edu/ | https://www.economicsnetw | https://www.youtube.com/redir | https://ctaar.rutgers.edu | http://scholar.google
books/lectures- ork.ac.uk/teaching/Video%?2 | ect?q=http%3A%2F%2Fwww. | /gag/ppc2_files/ppc2.p | .co.in/scholar?g=arti
microeconomics 0and%20Audio%?20Lectures/ | thateconstutor.com&v=Zre4tp pt cles+on+microecono
Principles%200f%20Microec | 90Aog&redir_token=6U1l1cd7 mics&hl=en&as_sdt
onomics zsOZt8fGKACK3B5JHINN8 =0&as_vis=1&oi=sc
MTU1NzkyNzkzMUAXNTU3 holart
ODQXNTMx&event=video_de
scription
2. | https://www.amazon.co https://nptel.ac.in/cours | https://www.youtube.com/watc | https://www.slideshare. | http://theconversatio

m/Lectures-
Microeconomics-
Questions-Approach-
Press/dp/0262038188

es/109104125/

h?v=ewPNuglqCUM

net/tribhuwan64/presen
tation-on-importance-
of-microeconomics

n.com/global/topics/
microeconomics-
3328
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Revised syllabi (2019Pattern) for three years F.Y. B. Com. Degree course (CBCS)

Semester: |
Computer Concepts and Application - |

Course Code - 114 (B) No. of Credits :- 03
Objective:

1. To make the students familiar with Computer environment.

2. To make the students familiar with the basics of Operating Systemand business communication tools.
3. To make the students familiar with basics of Network, Internet and related concepts.

4. To make awareness among students about applications of Internet in Commerce.

5. To enable make awareness among students about e-commerce and M commerce.

Unit 1 Introduction to Computer and Operating system [12]

Introduction to Computer
Definition, Block Diagram, Computer Hierarchy,

(Classification), Characteristics of Computer

Computer System Hardware
Computer Memory
Input and Output Devices

Definition — Software
Software Types - System Software, Application Software

Definition of Operating System

Types of Operating Systems,
Functions of Operating
Systems
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Working with Windows Operating System:

Introduction, The Desktop, Structure of Windows, Windows Explorer, File and Folder Operations, The Search, The
Recycle Bin, Adding or Removing New Programs using, Control Panel, Applications in windows (Paint, Notepad,
WordPad, and Calculator)

Introduction to Free and Open Source Software
Definition of Computer Virus, Types of Viruses, Use of Antivirus software.
Unit 2 Office automation tools [12]

Definition of Information Technology
(IT) Benefits of Information Technology
(IT) Applications of Information
Technology (IT)

Office automation tools

MS-Word: Introduction, Starting MS-Word, MS-Word Screen
and its Components, Elementary Working with MS-Word

MS-Excel: Introduction, Starting MS-Excel, Basics of Spread sheet, MS-
Excel Screen and Its Components, Elementary Working with MS-Excel

MS-PowerPoint: Introduction, Starting MS-PowerPoint, Basics of PowerPoint,
MS-PowerPoint Screen and Its Components, Elementary Working with MS PowerPoint

Data Processing: Files and Records, File Organization
(Sequential, Direct/Random, Index )

Unit 3 Introduction to Computer Network [12]

Introduction
Importance of Networking

Comguter Network gLANI WANI MAN)
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Network Components (Hub, Switch, Bridge, Gateway, Router,
Modem) Network Topology, Wireless Network

Internet and Internet application

Introduction, Internet evolution, Working of Internet, Use of Internet

Overview of World Wide Web (Web Server and Client)
Introduction to Search engine and Searching the Web, Downloading files, Introduction to Web Browsers, Working with E-
mail (creation and use of the same)

Introduction to Internet Security
Security, Privacy, Ethical Issues & Cyber Law

Unit 4 Computer applications in Commerce [12]

Computer Applications in Business — Need and Scope

Computer Applications in various fields of Commerce:
Personnel Administration, Accounting, Cost and Budgetary Management, Purchasing, Banking, Insurance and Stock-
broking, e- governance

E-Commerce

Defining e-Commerce, Main Activities of Electronic Commerce, Benefits of E-Commerce; Broad Goals of Electronic
Commerce; Main Components of E-Commerce; Functions of Electronic Commerce — Communication, Process
Management, Service Management, Transaction Capabilities;

*kkhkk
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Revised syllabi (2019Pattern) for three years F.Y. B. Com. Degree course (CBCS) Semester: |
BANKING & FINANCE- |

(Fundamentals of Banking I)
Course Code —115-B No. of Credits :- 03

Objectives -

* To provide knowledge of fundamentals of Banking
» To create awareness about various banking concepts
* To conceptualize banking operations.

Unit Unit Title Contents Purpose Skills to be developed
No.
1. Evolution of Banking e Meaning, Definition and Origin of ‘Bank’ e Knowledge of
e Evolution of Banking in Europe and Asia evolution of
« Evolution of Banking in India banking.
e Structure of Indian Banking System e Understanding
structure of Indian
Banking
2. Functions of Bank Primary Functions:
o Accepting Deposits: e Understanding primary
i. Demand Deposits - Current Deposit and Savings and secondary functions
Deposits; of a bank.
ii. Time Deposits - Fixed Deposit and Recurring Flexi e Understanding the
Deposits (Auto Sweep) concepts related to
o Granting Loans and Advances- lending and ratios.
i. Short Term Loan- Overdraft Facility, Cash Credit
Facility, Purchasing and Discounting of Bills,
ii. Term Loan
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Secondary Functions:

A. Agency Functions- Payment and Collection of a
Cheque, Bill and Promissory Note, Execution of
standing instructions, Acting as a Trustee and
Executor

B. General Utility Functions- Safe Custody, Safe
Deposit Vaults, Remittance of funds, Pension
payments, Acting as a Dealer in Foreign Exchange
(FOREX) Market.

C. Distribution of Third Party Products,
Bancassurance, Mutual Funds, Issuance of Credit
Card and Debit Card

D. Non Fund Based Credit Facilities- Letter of Credit,
Bank Guarantee and Deferred Payment.

E. Government Business — Collecting GST, Stamp
Duty, Excise Payment, etc.

e Concepts of Priority and non- priority sector lending
Security Based and Purpose Oriented Lending, Bridge
Loans, Reserve Ratios- CRR and SLR. Credit Appraisal
and Credit Monitoring
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3. | Procedure for Opening | Procedure for Opening of Deposit Account: Know Your e Understanding the

and Operating of Customer Norms, (KYC Norms), Application Form, process of opening and

Deposit Account Introduction, Proof of Residence, Specimen Signature, and operating procedure of
Nomination Facility: Their Importance. No Frill Account bank accounts.
Procedure for Operating Deposit Account: Pay-in-slip, e Understanding various
Withdrawal slip, Issue of Pass Book, (Current, Savings or types of bank accounts
Recurring Deposit), Issue of Cheque Book, Issue of Fixed holders

Deposit Receipt, Premature encashment of a Fixed Deposit and
Loan against Fixed Deposit. Recurring Deposit: Premature
encashment and loan against Recurring Deposit.

a) Closure of Account

b) Transfer of Account

c) Death Claim Procedure
Types of Account Holders

a) Individual Account Holders- Individual Account, Joint
Account, Illiterate, Minor, Married Woman, Pardahnashin
Woman, Non-Resident Account

b) Institutional Account Holders- Sole Proprietorship,
Partnership Firm, Joint Stock Company, Hindu Undivided
Family, Clubs, Associations, Societies and Trusts.
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4 Methods of Remittance | Demand Draft, Bankers' Cheque e Understanding various
methods of
Electronic Funds Transfer (EFT) — Real Time Gross Settlement remittance.
(RTGS), National Electronic Funds Transfer (NEFT), Procedure
of fund transfer through NEFT/ RTGS,
Society for Worldwide
Interbank Financial Telecommunication (SWIFT)
Immediate Payment Service (IMPS) - Interbank (Bank to
Bank) and Intra Bank (Branch to Branch) Fund Transfer
Teaching Methodology
Topic | Total Innovative methods to be | Film shows and AV Project Expected Outcome
No. Lectures | used Applications
1. 10 Lecture, PPT/ Relevant YouTube videos NA e Knowledge of
Poster Presentation, evolution of
Group Discussion, banking
Library / Home e
Assighment o Under_standlng structure
of Indian Banking
2. 14 Lecture, PPT/ Relevant YouTube videos Report writing e Understanding primary
Poster Presentation, of expert lecture and secondary functions
Group Discussion, of a bank
Library / Home .
Assignment e Understanding the
concepts related to
lending and ratios.
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3. 14 Lecture, Relevant YouTube videos Visit to a bank
Expert Lecture, Understanding the
PPT/ Poster process of opening and
Presentation, Group operating procedure of
Discussion, Library bank accounts
/ Home Und di o
Assignment, nderstanding various
types of bank accounts
holders
4. 10 Lecture, Expert Relevant YouTube videos Visit to a bank
Lecture, PPT / Poster Understanding various
Presentation, Group methods of remittance.
Discussion, Library /
Home Assignment,
References:
1. Majumdar N. C., ‘Fundamentals of Modern Banking’, New Central Book Agency
(P) Ltd., New Delhi.
2. Arondekar A.M. & Others, ‘Principles of Banking’, Macmillan India Pvt. Ltd.
3. Srinivasan D. & Others, ‘Principles & Practices of Banking’, Macmillan India Pvt. Ltd.
4. Agarwal O.P., (4" Edition, 2017), ‘Banking and Insurance’, Himalaya Publishing House.
5. Gopinath M. N.,(1* Edition, 2008),”Banking Principles and Operations’, Snow White Publications Pvt. Ltd, Mumbai
6. Gordon E. & Natarajan K., ‘Banking - Theory, Law and Practice’, (21 Revised Edition), Himalaya Publishing House.
7. Joshi Vasant & Joshi Vinay, (3"Edition), ‘Managing Indian Banks’, Sage Publication, New Delhi.
8. VarshneyP.N. (12" Edition, 2003), ‘Banking - Law and Practice’, Sultan Chand & Co. New Delhi
9. Kothari V., (26th Edition) ‘Tannan's Banking Law & Practice in India,” Lexis Nexis Publication.
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Revised syllabi (2019 Pattern) for three years B.com Degree course (CBCS)

Semester - |
Marketing and Salesmanship- |
(Fundamentals of Marketing)
Course Code - 116-C No. of Credits :- 03

Objectives of the Course
1. To introduce the basic concepts in Marketing.

2. To give the insight of the basic knowledge of Market Segmentation and Marketing Mix

3. To impart knowledge on Product and Price Mix.
4. To establish link between commerce, business and marketing.
5. To understand the segmentation of markets and Marketing Mix.
6. To enable students to apply this knowledge in practicality by enhancing their skills in the field ofMarketing.
Unit Unit Title Contents Purposed Skills To Be
No. Developed
1 Introduction to Market | 1.1 Meaning and Definition of Market The basic knowledge of Market
and Marketing 1.2 Classification of Markets and Marketing will be
1.3 Marketing Concept: Traditional and Modern developed amongst students.

1.4 Importance of Marketing

1.5 Functions of Marketing:
Buying, Selling, Assembling, Storage, Transportation,
Standardization, Grading, Branding, Advertising,
Packaging, Risk Bearing, Insurance, Marketing
Finance, Market Research and Marketing Information.

1.6 Selling vs. Marketing
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and Marketing Mix

2 Market Segmentation 2.1 Market Segmentation: -

2.1.1 Introduction

2.1.2 Meaning and Definition

2.1.3 Importance

2.1.4 Limitations

2.1.5 Bases for Segmentation

2.2 Marketing Mix

2.2.1 Introduction

2.2.2 Meaning & Definition

2.2.3 Elements of Marketing Mix- Product, Price, Place
and Promotion

2.2.4 Importance of Marketing Mix

Students will develop the
Marketing Segmentation
knowledge along with the basic
concept of Marketing Mix.

3 Product Mix and Price | 3.2
Mix

3.3

Product Mix

3.2.1 Meaning and Definition

3.2.2 Product Line and Product Mix
3.2.3 Product Classification

3.2.4 Product Life Cycle

3.2.5 Factors Considered for Product Management
Price Mix

3.3.1 Meaning and Definition

3.3.2 Pricing Objectives

3.3.3 Factors Affecting Pricing Decision
3.3.4 Pricing Methods

Students will get proper insight
of Product and Price Mix.
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4 Place Mix and a. Place Mix Students will develop the skills

Promotion Mix I. Meaning and Definition of Place Mix of promoting a product along
ii. Importance with gaining knowledge about
i. Types of Distribution Channels —consumer the distribution channels.

goods and Industrial Goods
Iv. Factors Influencing selection of Channels
4.2 Promotion Mix
4.2.1 Meaning of Promotion Mix
4.2.2 Elements of Promotion Mix- Personal Selling,
Public Relation and Sales Promotion
4.2.3 Factors Affecting Market Promotion Mix

4.2.4 Promotion Techniques or Methods
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Teaching Methodology

Topic | Total | Innovative Methods | Film shows and AV Expected Outcome
No. | Lectures to be used Applications
1 14 Power Point Short Film Student will get acquainted with the basics of
Presentation, AV Application marketing field.
Survey Analysis
2 07 Power Point Short Film It will highlight on the core marketing concepts
Presentation, AV Application namely 'Marketing Mix'. It will help students to
Survey Analysis, implement this knowledge in practicality by
Group Discussion enhancing their skills in the field of market
segmentation.
3 14 Conceptual Learning | AV Application Students will develop the skills of Pricing the
Group Discussion product along with gaining knowledge on Product
Mix
4 13 Conceptual Short Film, It will help the students to apply the various
Learning, AV Application techniques of Promotion and understand the
Power Point Use of You Tube various channels of distribution
Presentation,
Group Discussion
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References

Sr. Title of the Book Author/s Publication Place
No.
1 Marketing Management Philip Kotler Pearson Publication
2 Marketing Management Rajan Saxena McGraw Hill Education
3 Principles of Marketing Philip Kotler Pearson Publication
4 Sales & Distribution Management | Tapan K Panda Oxford Publication
5 Advertising Management Rajiv Batra Pearson Publication
6 Retail Management Swapna Pradhan McGraw Hill
Publication
7 Retail Management Gibson Vedamani Jayco Publication
8 Marketing Management V. S. Ramaswamy & S. Macmillan Publication
Namakumari
9 Supply Chain Management Sunil Chopra, Peter Meindl& D. V. | Pearson Publication
Karla
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Course No. 1 — Computerised Accounting

Objectives of the course:

The course has been designed to acquaint students with the computerized accounting practices used in the industry. Practical knowledge about accounting
software will be provided to the students’ along with hands on experience in the computer laboratories. The course aims at enhancing skills and employability
of students. This course is an extension of the existing curriculum of Financial Accounting.

Course Contents:
(1 Tally Fundamentals

[1 Accounts Masters — Groups, Ledgers, Voucher Types — Create, Display, Alter

1 Accounting Voucher Types — Contra, Payment, Receipt, Journal, Sale, Purchase, Debit Note, Credit Note
(1 Data Export / Import,

(1 Finalization Adjustment entries

1 Inventory Masters — Stock Groups, Unit of Measure, Godowns, Stock Items — Create, Display, Alter

1 Invoicing — Enter Purchases / Sales / Debit Note / Credit Note in Invoice Mode — Accounting Invoice, Item Invoice, Additional expenses, Tax ledgers in
Invoices

1 Bank Reconciliation,
[1 Data Backup/Restore

Methods of Instruction
[J Lecture

[1 Guest speakers

1 Written assignments
(1 Laboratory practical

Certification :

The college needs to provide ‘Course Completion Certificate’ to every student who completes the course successfully. The certificate must contain the grade
obtained by the student in the examination.

***** SPPU/ Value Added Courses/ B. Com. / CBCS/ 2019-20 Page 3
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Course No. 2 — Employability Skill Enhancement Programme

Objectives of the course:

This programme is designed to aid candidates in their preparation for recruitment through campus or outside campus. The course will enable students to be a
better professional through effective communication.. Students will learn skills to present themselves in an effective manner while facing interviews or
similar test for placements.

Course Contents:

(1 Basic Communication Skills

1 Reasoning Ability

1 Verbal Ability

1 Personal Grooming

(1 Personality Development
1 CV Writing Skills

[ Interview Techniques

Methods of Instruction
[ Lecture

[1 Class discussion

1 Role plays

[1 Guest speakers

1 Written assignments
1 Videos

Certification :

The college needs to provide ‘Course Completion Certificate’ to every student who completes the course successfully. The certificate must contain the grade
obtained by the student in the examination.

***** SPPU/ Value Added Courses/ B. Com. / CBCS/ 2019-20 Page 4
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Course No. 3 — Gender Sensitivity

Objectives of the course:

The course is designed to sensitize the students regarding the issues of gender and the gender inequalities prevalent in society. It aims at raising and
developing social consciousness among the students. Students are expected to initiate the gender perspective in all the issues of their daily life. The course
will develop capacity building among the students to enable them to engage in policy decisions to remove gender biases in all fields of life in the process of
gender equality for nation building.

Course Contents:

1. Gender Inequality and its Impact on Men and Women

a. Understanding the Notion of Citizenship

b. Violation of Women’s Rights as Citizens and Individuals

c. Nature of Gender Inequalities

d. Access to and Control over Resources and Positions of Power
2. Understanding patriarchy

a. Biological Sex and Socially Constructed Gender

b. Femininity and Masculinity,

c. Gender Stereotypes and their Impact; Breaking the Stereotypes
d. Gender Equality as Liberation of Men as well as Women

3. Contributing to Prevention of Sexual Harassment

a. What is and is not Sexual Harassment

b. Legal Provisions about prevention of Sexual Harassment

c. Preconditions for Effective Working of Sexual Harassment Complaints Committees
d. Role of men in prevention of sexual harassment at workplace
e. Gender sensitive language, work culture and workplace
Methods of Instruction

[ Lecture

(1 Class discussion

(1 Role plays

(1 Guest speakers
1 Written assignments
1 Videos

Certification :

The college needs to provide ‘Course Completion Certificate’ to every student who completes the course successfully. The certificate must contain the grade
obtained by the student in the examination.

***** SPPU/ Value Added Courses/ B. Com. / CBCS/ 2019-20 Page 5
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Course No. 4 — Intellectual Property Rights Laws

Objectives of the course:

The course is designed to create awareness about the laws relating to intellectual property rights. It aims at providing knowledge about the framework of
intellectual property rights. Students will be able to understand various types of intellectual properties, its implications and significance. The case studies will
help students understand practical side of intellectual property rights laws.

Course Contents ;-

[ Intellectual Property Rights in India: Overview,

(1 Patents, Copyrights, Related Rights, Trademarks, Geographical Indications, Industrial Designs, New Patent Varieties, Unfair Competition
[1 Basic knowledge on the various branches of Intellectual Property Law

[1 holistic understanding of the legalities of Intellectual Property Rights

1 Contemporary issues in Intellectual Property Laws

(1 Filings for Intellectual Property registration

[1 Steps of development of Intellectual Property

Methods of Instruction
[ Lecture

[1 Class discussion

1 Role plays

[1 Guest speakers

1 Written assignments
1 Videos

Certification :

The college needs to provide ‘Course Completion Certificate’ to every student who completes the course successfully. The certificate must contain the grade
obtained by the student in the examination.

***** SPPU/ Value Added Courses/ B. Com. / CBCS/ 2019-20 Page 6
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Course No. 5 — Value Education

Objectives of the course:

The course is designed to inculcate the values which are an utmost need of the hour to overcome various challenges. The students will learn to adopt and
implement the suitable values at appropriate time, understand various challenges in value adoption in this contemporary world, use the ‘Reflection method’ to
explore values from inside out.

The course is expected to aquatint students with the core values such as physical, mental and spiritual aspects of personality, developing respect for the
dignity of individual and the society, inculcation of spirit of patriotism and national integrity and developing tolerance towards understanding of different
religious faiths as well. The course will help students to be a better human being and a strong pillar of society.

Course Contents ;-

1. Values for excellence in life :

Developing Values, Personal Values, Family Values, Professional Values.
2. Life Skills :

Motivational Skills, Communication Skills, Life style modification, Accessibility and Addiction, Environmental Awareness.

3. Spiritual Education :

Different schools of meditation, exploring the self, universal concept of the supreme, changing the belief system, Self Esteem, Stress free living.
Methods of Instruction

[ Lecture

(1 Class discussion

1 Role plays

[1 Guest speakers

1 Written assignments

1 Videos

Certification :
The college needs to provide ‘Course Completion Certificate’ to every student who completes the course successfully. The certificate must contain the grade
obtained by the student in the examination.

*kkkk
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Objectives of the course

This course is intended to introduce the basic theory, concepts and practice of financial accounting and to enable students to understand
information contained in the published financial statements of companies and other organizations. It includes the preparation of accounting

Syllabus for F.Y.B.Com
Semester-11, Paper-11
Subject Name: - Financial Accounting- Il

Course Code - 122

statements, but their uses and limitations will also be emphasized.

Depth of the program — fundamental Knowledge

Objective of the Program
1. To impart knowledge of various software used in accounting
2. To impart knowledge about final accounts of charitable trusts
3. To impart knowledge about valuation of intangible assets
4. To impart knowledge about accounting for leases

Unit
No.

Unit Title

Contents

Purpose Skills to be developed

Software used in
Accounting

1. Types of Accounting Software
Use of Accounting Software

Installation of Accounting Software

> LN

Advantages and disadvantages of

Accounting Software

Voucher entry and Report Generation including
GST transactions

e Students are expected to acquaint
themselves  with  Computerised
accounting, its application and
utility.




Final Accounts of
Charitable Trust
(Clubs, Hospitals,
Libraries etc.)

Meaning and Characteristics
Accounting Records

Income and Expenditure Account
Receipt and Payment Account

o~ w D oE

Balance Sheet and Adjustments

Understanding  the  accounting
process of accounting of charitable
trusts

Recording basic accounting
transactions and prepare annual
financial statements; and

Analyzing , interpreting and
communicating the information
contained in basic  financial
statements and explain the
limitations of such statements

Valuation of
Intangibles

1. Valuation of Goodwill (Problem)

2. Valuation of Brands

3. Valuation of Patents, Copyright and
Trademark etc.

Learning the concept of intangible
assets and the methods of their
valuation.

Accounting for Leases

1. Types of Lease (Finance Lease and
Operating Lease)
2. Finance Lease (Hire Purchase and
installment) (Theory)
Operating Lease
Royalty,
Minimum Rent,
Short Workings,
Recoupment Of Short Working,
8. Lapse of Short Working
Journal Entries and Ledger Accounts in the
Books of Landlord and Lessee

N o ok ow

Understanding the process and
methods of leasing.




Revised syllabi (2019 Pattern) for Three Years B. Com. Degree course (CBCS)

First Year B. Com
Semester-11  Course Code - 123

Business Economics (Micro) - 11

Objectives:

1. To understand the basic concepts of micro economics.
2. To understand the tools and theories of economics for solving the problem of decision making by consumers and producers.
3. To understand the problem of scarcity and choices.

Depth of the program — Fundamental Knowledge

Obijectives of the Program

1. To impart knowledge of business economics

2. To clarify micro economic concepts

3. To analyze and interpret charts and graphs

4. To understand basic theories, concepts of micro economics and their application

Llilr:.t Unit Title Contents Purpose skills to be developed
1 Cost and Concepts and Types of Cost- Economic Cost e To understand the concept and types of cost
Revenue and Accounting Cost, Private Cost and Social e To make the students know about short run and long run cost
Cost, Actual Cost and Opportunity Cost, concepts
Explicit Cost and Implicit Cost, Incremental e To impart knowledge about types of revenue
Cost and Sunk Cost, Fixed Cost and Variable

Skills: Interpretation of cost curves, integrate cost and revenue

Cost concepts, draw inferences
Relation between Total Cost, Average Cost

and Marginal Cost

Cost Curves in Short run and Long run
Concept of Total Revenue, Average
Revenue and Marginal Revenue




Rent- Meaning, Ricardian Theory of Rent,
Modern Theory of Rent, Concept of Quasi
Rent

Wages-
Meaning and Types of Wages-

a) Minimum Wages b) Money Wages c¢) Real
Wages d) Subsistence Wages e) Fair Wages

4.3.2 Backward Bending Supply Curve of
Labour

Pricing Pure Competition: Meaning and Features e To help the students understand the concept of pure and perfect
Under . competition
Perfect Features of Perfect Competition e Toimpart knowledge about equilibrium of firm and industry in
Market Price Determination in Perfect Competition shortand long run.
Conditions Equilibrium of Firm and Industry inShort Skills: Understanding, writing skills, critical thinking
Run and Long Run
| Pricing Meaning of Imperfect Competition e To develop ability to understand the market structures under
Under Monopoly: Features and Equilibrium, Price imperfect competition
Imperfect | Discrimination e Ability to compare perfect and imperfect competition
Mark_e'F Monopolistic Competition- Features and Skills: Understand complex relations, problem solving skill, analytical
Conditions . skill
Equilibrium.
Oligopoly: Concept and Features
Duopoly: Concept and Features
Comparison of Perfect and Imperfect
Competition
Factor Marginal Productivity Theory of e To understand the theory of marginal productivity
Pricing Distribution e To understand the concept and theories in factor pricing

Skills:  Critical thinking,
processing skills

logical thinking, apply information




4.3.3 Role of Collective Bargaining in Wage
Determination

Interest-Meaning, Loanable Fund Theory,
Liquidity Preference Theory

Profit- Meaning, Risk and Uncertainty
Theory of Profit, Dynamic Theory of
Profit, Innovation Theory of Profit




Computer Concepts & Applications - 1l

Semester — 11
Course Code -124 (B)

Unit 1 Introduction to E-commerce Tools [12]
Process of E-Commerce
Types of E-Commerce; Role of Internet and Web in E-Commerce; Technologies Used in E-Commerce Systems

E-Commerce Activities:

Various Activities of E-Commerce; Various Modes of Operation Associated with E-Commerce; Elements and Resources
Impacting E-Commerce and Changes; Types of E-Commerce Providers and Vendors; Opportunity Development for E-
Commerce Stages; Development of E-Commerce Business Case; Components and Factors for the Development of the
Business Case; Steps to Design and Develop an E-Commerce Website.

Unit 2 Introductions to E-Marketing [14]

E-Marketing:

Traditional Marketing; E-Marketing; Identifying Web Presence Goals — Achieving web presence goals, Uniqueness of the
web, Meeting the needs of website visitors, Site Adhesion: Content, format and access; Maintaining a Website; Metrics
Defining Internet Units of Measurement; Online Marketing; Advantages of Online Marketing.

E-Customer Relationship Management:

Customer Relationship Management (CRM) — Marketing automation, Enterprise customer management; Customer
Relationship Management Areas; CRM Processes; Architectural Components of a CRM Solution — Customer’s information

repository, Campaign management, Event triggers, business logic and rules repository, Forecasting and planning tools,
Electronic Customer Relationship Management; Need, Architecture and Applications of Electronic CRM.



Supply Chain Management:

Supply Chain Management (SCM); Goals of SCM; Functions of SCM; Strategies of SCM; Electronic SCM and its benefits;
Components of Electronic SCM; Electronic Logistics and its Implementation.

Unit 3 Electronic Payment System [14]

Electronic Data Interchange (Introduction to EDI, EDI Architecture Financial EDI, Overview of the technology involved in
EDI

Introduction to EPS

Application of Online payment system ,Introduction to EFT (Electronic Fund Transfer) Types of EFT ( NEFT, RTGS), E-
Payment Systems: Electronic Funds Transfer; Digital Token Based E-Payment Systems; Modern Payment Systems; Steps for
Electronic Payment; Payment Security; Net Banking.

Introduction to Digital Signature and Digital Certificates, Stages of SET
Types of Payment System: Digital Cash, Electronic Cheque, Smart Card, Credit/Debit Card

Unit 4 Introduction to M-Commerce [8]
Definition, Need and Scope, Advantages and disadvantages of M-commerce, M-Commerce and its applications.,
Types of M-Commerce. Products and Services of M-Commerce,

Mobile payment application. Difference between E-commerce and M-Commerce.



Optional Paper

Subject Name: Banking and Finance

Course Code: 125(B)
SEMESTER II: FUNDAMENTALS OF BANKING - 11

Objectives:

« To develop the working capability of students in banking sector

e To Make

the Students aware of Banking Business and practices.

¢ To enlighten the students regarding the new concepts introduced in the banking system.

Credit: 04
No. of Lectures: 48
Unit Topics No. of Teaching
No. Lectures Method
1. Lending Principles and Balance Sheet of a Bank 10 Lecture, Expert Lecture, PPT/ Poster

Safety, Liquidity, Profitability, Diversification of risks and
other Principles of Lending, Conflict between Liquidity,
Profitability and Safety

Customer assessment through CIBIL and other similar
agencies

Balance sheet of a bank.

Presentation, Group Discussion,
Library / Home, Assignment,
Visit to a bank




Negotiable Instruments
Definition, meaning and characteristics of
Negotiable instruments
Definition, meaning and characteristics of Promissory Note,
Bill of Exchange and Cheque.
Types of Cheques- Bearer, Order and Crossed
Types of Crossing- General and Special.
Dishonour of Cheque

12

Lecture, PPT/ Poster Presentation,
Group Discussion,

Library /Home Assignment, Visit to a
bank




Endorsement 08 Lecture, PPT/ Poster Presentation,
Definition and meaning of Endorsement Group Discussion,
Types of Endorsement- Blank, Full or Special, Restrictive, Library /Home Assignment, Visit to a
Partial, Conditional, Sans Recourse, Facultative. bank
Effects of Endorsement.

Technology in Banking 18 Lecture, Expert Lecture, PPT/ Poster

Role and Uses of Technology in Banking

Automated Teller Machine (ATM) — onsite and offsite
ATM, Cash Deposit machine, Cheque Deposit machine,
Passbook Printing Machine, Note and Coin counting device,
Fake currency detector, Credit card, Debit card —Personal
Identification Number ( PIN ) — Use and Safety, Mobile
Banking — Mobile Banking Applications - BHIM ( Bharat
Interface for Money ) / UPI ( Unified Payments Interface ),
Net Banking , Core Banking

Online enquiry and update facility, Home Banking-
Corporate and Personal.

Precautions in using Technology in Banking

Current Trends in Banking Technology

Presentation, Group Discussion,
Library / Home Assignment, Visit to a
bank

*kkhkhkik




F. Y. B.COM- Optional English
Prescribed Text: Initiations: Minor Literary Forms & Basics of Phonology (Board of Editors- Orient BlackSwan

Semester - 11

Short Stories:

1. The Doll’s House - Katherine Mansfield

2. The Thief — Ruskin Bond

Poetry:

1. I remember; | remember — Thomas Hood

2. Where the Mind is without Fear - Rabindranath Tagore

3. The Mountain and the Squirrel - R. W. Emerson

4. Up — Hill - Christina Rossetti

One Act Plays:

1. The Monkey’s Paw - W.W. Jacobs

2. Swansong - Anton Chekhov

Language Studies:

Introduction to the Sounds of English: Part - 11

(The Concept of Syllable, Monosyllabic and polysyllabic Words, The Concept of Word Stress and Different Standards of Pronunciation i.e. British Received
Pronunciation, General American English and General Indian English.)




Revised syllabi (2019 Pattern) for three years B.com Degree course (CBCS)

FY B Com Semester : Il
Course Code - 126 (C)

Subject : Marketing and Salesmanship- Fundamental of Marketing- 1l

1. Objective of the Course

1.

2.
3.
4

To introduce the concept of Salesmanship.

To give insight about various techniques required for the salesman.

To inculcatethe importance of Rural Marketing.

To acquaint the students with recent trends in marketing and social media marketing.

Depth of the Program - Fundamental Knowledge

Objectives of the Program

1. To help the students to prepare themselves for opportunities in marketing field.
2. To study elaborately the process of salesmanship.
3. To know about Rural Marketing which is an important sector in modern competitive Indian Scenario.
4. To educate the students about the sources and relevance of Recent trends in Marketing.
UNIT NO. UNIT TITLE CONTENTS PURPOSE SKILLS TO BE
DEVELOPED
1 Salesmanship Meaning and Definition of Salesmanship Students will get the

Features of Salesmanship

Scope of Salesmanship

Modern Concept of Salesmanship
Utility of Salesmanship

Elements of Salesmanship
Salesmanship : Arts or Science

knowledge of Salesmanship

and various approaches.




Salesmanship — a Profession
Qualities of Salesman

Process of

Selling

Psychology of Salesmanship — Attracting Attention,
Awakening Interest, Creating Desire and Action
Stages in Process of Selling —

() Pre-Sale Preparations
(i) Prospecting

(i)  Pre-Approach

(iv)  Approach

v) Sales Presentation

(viy  Handling of Objections
(vii)  Close

(viii)  After Sales Follow-up

Techniques of salesmanship

skills will be developed.

Rural

Marketing

Rural Marketing

Introduction

Definition of Rural Marketing

Features of Rural Marketing

Importance of Rural Marketing

Present Scenario of Rural Market

Challenges and Opportunities in Rural Marketing

Awareness and importance of
Rural Marketing amongst

students.

Recent Trends

in Marketing

Digital Marketing
Green Marketing
Niche Marketing

E-marketing

Social Media Marketing- Challenges and Opportunities

Skills of Modern Marketing

will be developed.




Course No. 2 — Employability Skill Enhancement Programme
Objectives of the course:
This programme is designed to aid candidates in their preparation for recruitment through campus or outside campus. The course will enable students to be a better
professional through effective communication.. Students will learn skills to present themselves in an effective manner while facing interviews or similar test for
placements.
Course Contents:
= Basic Communication Skills

= Reasoning Ability

= Verbal Ability

= Personal Grooming

= Personality Development
= CV Writing Skills

= Interview Techniques

Methods of Instruction
(1 Lecture

"I Class discussion

I Role plays

1 Guest speakers

1 Written assignments
"1 Videos

Certification :
The college needs to provide ‘Course Completion Certificate’ to every student who completes the course successfully. The certificate must contain the grade
obtained by the student in the examination.



F. Y. B. Com Compulsory English
(w. e. f. 2019-2020)
(Choice Based Credit System)
70:30-Pattern

(70-Semester-End Exam & 30-Internal Evaluation)
Prescribed Text: Success Avenue (Board of Editors- Orient Blackswan)

Semester- 11

Prose

Unit-1 - Indra Nooyi: A Corporate Giant- Indra Krishnamurty Nooyi
Unit-11- Appro JRD- Sudha Murthy

Unit-111- Fur- Saki

Unit-1V- After Twenty Years- O’ Henry

Poetry

Unit-V- O Captain! My Captain- Walt Whitman

Unit-VI - The Prayer for My Daughter- W. B. Yeats
Communication and Life Skills

Unit-VI1- Letter Writing, Report Writing and Blog Writing
Unit-VI11- Resume Writing and E-Mails

Unit-1X- Non-Verbal Communication






Savitribai Phule Pune University
Faculty of Commerce & Management
SY B Com (Semester I11)
(Choice Based Credit System)
Revised Syllabus (2019 Pattern)

CORE COURSE - |
Subject: Business Communication-I
Total Credits: 04 (Theory 03 + Practical 01=04)

Course Code: 231

1. Objectives of the Course:
a. To understand the concept, process and importance of communication.
b. To acquire and develop good communication skills requisite forbusiness

correspondence.
c. To develop awareness regarding new trends in business communication.

d. To provide knowledge of various media of communication.
e. To develop business communication skills through the application and exercises.

Medium of Instruction: English

Unit Unit Title Contents Skills to be
No. developed
1 Introduction of | 1.1 Introduction, i.  Conceptual
Business Meaning, Definition. Clarity and
Communication | 12 Characteristics, understanding
Importance of the Meaning ,
communication. Characteristics
1.3 Principles of and Importance
communication, of
Process of communication.
communication ii.  To understand
14 Barriersto the Principles
communication & and Process of
Remedies. communication
15 Methods and iii.  To understand
Channels of Barriers to
Communication. communication
2 Business 2.1 Meaning and I.  Tounderstand
Letters Importance the importance
2.2 Qualities or of business
Essentials, Physical letters.
Appearance ii.  To understand
2.3 Layout of Business Essentials

SPPU/REVISED SYALLABUS/S Y B.Com / CBCS/ 2019 Pattern /SEMSTER -I11
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Letter Quialities of
business letters.
3 Soft skills 3.1 Meaning, Need, I.  Toacquire the
Importance. fundamental
3.2 Elements of soft knowledge
skills. about soft skills
a) Manners & ii.  To understand
Etiquettes, the Eler_nents of
Grooming. Soft Skills
b) Effective
Listening &
Speaking
) Interview SKills.
d) Presentation
e) Group Discussion.
f)  Problem-solving
skills
G)Time management
abilities
4 Resume 4.1 Introduction, To understand
writing & Job essential elements of Resume writing
Application Bio data, Resume and Job
letters writing, Curriculum application
. letter.
Vitae.
4.2 Meaning &
Drafting of Job
Application letter.
Teaching Methodology:
Topi Total Innovative Film Projec Expected
c No. | Lecture Methods to be Shows and Outcome
S used AV.
Applicatio
n
1 12 | Lecture, PPT Relevant You Individual Understanding
Presentation Tub Videos assignment | of basic
Poster ,Relevant slide report knowledge of
Presentation, show, online Business

Group Discussion,
Library visit
,Home
Assignment ,Pre
reading, Class
discussion ,
library visit ,

Video
Short Film Show

Communication

SPPU/REVISED SYALLABUS/S Y B.Com / CBCS/ 2019 Pattern /SEMSTER -I11
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internet resources
2 10 | Prereading, Class | Relevant You Visit to Understanding
discussion, Tub Videos , Office the importance
internet resources, | Short Film and Essentials
Lecture, Expert Show, AV Qualities of
Lecture, PPT / Application business letters.
Poster
Presentation,
Group Discussion,
Library /Home
Assignment
,Internal
Assignment, case
study
3 18 | Lecture, PPT Relevant You Presentation | Understanding
Presentation Tub Videos.PPT the knowledge
Poster AV about soft
Presentation, Application, skills.To create
Group Discussion, | online video awareness
Library visit about soft skill
,Home among the
Assignment ,Pre students
reading, Class
discussion ,
library visit ,
internet resources
,Students
Seminar/Worksho
p case study
4 08 | Guest Lectures of | Online Videos, | Individual To create
eminent Relevant slide Resume / ability among
Personalities , show , Bio—Data the students for
Group Discussion, | Short Film Writing writing resume
Library visit Show and Job
,Home application
Assignment ,case letter.
study To create
ability among
the students for
Business
Correspondenc
e
Total 48
References:
Sr. Title of Book Author/s Publication Place
No
1 | Business K. K.Sinha Galgotia New
Communication Publishing Delhi.
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Company

2 Business R. C. Sharma & Tata McGraw New
Correspondence & Krishan Mohan Hill Publishing Delhi.
Report Writing Co. Ltd.

3 | Communication C.S. Rayudu Himalaya Mumbai

publication

4 | Business Asha Kaul Prentice Hall of New
Communication India Delhi.

5 | Business Vasishth Neeru& Kitab Mahal Allahabad
Communication Rajput Namita

6 | Soft Skills Dr. Alex S.Chand Delhi

Publication

7 | Essentials of Business Rajendra Pal & Sultan Chand & New
Communication Korlahalli Sons Delhi.

8 | Managerial P. D. Chaturvedi & | Pearson Delhi

Communication

Mukesh Chaturvedi

Guidelines for completion of Practical’s:
1) At least three Practical’s should be completed during each semester by students in

consultation with subject teacher.

2) Practical should be based on visit as well as library assignments, Project based,

Activity based.

3) A subject teacher has special privileges to make the allotment of practical topics.
4) Students should discuss with the subject teacher at the time of selection of practical

topics.

5) If a student fails to complete minimum number of practical’s, then the student shall
not be eligible for appearing at the practical examination.

B R R R R R R R R R R S R R R R R R R R R R R R R R R R R R R R R R R R R R R R R R R R R R R R R R R R R R R R R R R R R R R R R R R R
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CORE COURSE - 11
Subject: CORPORATE ACCOUNTING -I Course Code: 232
Total Credits: 03

Preamble

In the modern economic environment, the corporate sector is one of the major
contributors towards GDP of any country and is also one of the largest and fastest
growing sectors for providing employment opportunities. In last decade, the corporate
sector has seen a massive growth in economic terms i.e. the volume of turnover, income
and expenses etc. and also in terms of expansion of business across the globe.
Accounting plays a vital role in this growth and to ensure safeguard of the interest of
the stakeholders and the society. It is, therefore, important to educate the students of
commerce in the accounting practices adopted by the corporate organizations.

Objectives of the course:

. To acquaint the student with knowledge about various Concepts , Objectives and

applicability of some important accounting standards associated with to corporate
accounting.

. To develop understanding among the students on the difference between commencement

and incorporation of a company and the accounting treatment for transactions during
the two phases.

. To update the students with knowledge for preparation of final accounts of a company

as per Schedule 111 of the Companies Act 2013

4. To empower to students with skills to interpret the financial statements in simple and

5.

summarized manner for effective decision making process.

To acquaint the student with knowledge about various Concepts , Objectives and
applicability of some important accounting standards associated with to corporate
accounting.

To develop understanding among the students on the difference between
commencement and incorporation of a company and the accounting treatment for
transactions during the two phases.

To update the students with knowledge for preparation of final accounts of a company
as per Schedule 111 of the Companies Act 2013

To empower to students with skills to interpret the financial statements in simple and
summarized manner for effective decision making process.

Depth of the program — Fundamental Knowledge

Unit . Skills to be
Unit Title Contents
No. developed
1 Accounting » Standards 5, 10, 14 e To develop conceptual
- Standards Accounting and 21 understanding about various
e Its applicability with Practical Accounting Standards and
Examples. its applicability in corporate
accounting.
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Profit Prior
2. to
Incorporation

Introduction to the process on
incorporation of a company.
Difference between
incorporation and
commencement of a
company.

Accounting of incomes and
expenses during Pre- and
Post-Incorporation period.
Basis of allocation and
apportionment of income
and expenses for the Pre-
and Post-Incorporation
period.

e To develop Conceptual
understating about Pre- and
Post-Incorporation period.

¢ To develop analytical skills
(by understanding the
allocation and
apportionment of incomes
and expenses for the Pre-
and Post-Incorporation)

Preparation of Company
Final Accounts- Forms and
contents as per Provisions
Schedule 111 of the

e To understand Practical
Application of financial
statements along with
various adjustments.

Company . . )
. Companies Act 2013 (with | e To understand revised
3. Final i
the amendments for the format of company final
Accounts relevant academic year) accounts.
Related adjustments and
their treatment.
Concept of Valuation, e To understand the
Need for Valuation, concept and need of
Special Factors affecting valuation of shares
. Valuation of Shares, e To understand the
4, \S/;;l:;a;uon of Methods of Valuation — methods of valuation of

e Net Assets Method,
¢ Yield Basis Method,
e Fair VValue Method

shares.

Teaching Methodology:

Topic Total Innovative Film shows and Project Expected
No. Lectures | methods to be AV Outcome
used Applications
Use of e- Lectures of Developlng
contents, . . understanding
online lectures experts available Individual on applicabilit
1 10 _ on YouTube and assignment p|c_> Y
and quiz, - of various
. other digital report i
PowerPoint Accounting
. platforms
Presentations Standards
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Use of e-
P Lectures of
anline Ie,ctures experts available Knowledge .
2 12 . on YouTube and abou_t types of
and quiz, other digital profit z?md their
PowerPoint J apportionment
. platforms
Presentations
Use of e- SFudy of the individual
contents, , Final Accounts . Conceptual
. . assignment of .
online lectures an Indian . Clarity and
3 18 ) solving )
and quiz, Company from . Practical
. . practical .
PowerPoint its Annual understanding
. problems
Presentations Report
Lectures of Group Analytical skills
experts available | Activity - enhancement
Valuation of on YouTube and | Project and
shares of an other digital Report on Decision
Indian company | platforms Valuation of | making skills of
based on shares of an students will be
Financial Indian developed
4 08 statements of company
latest relevant based on
financial year Financial
by a Chartered statements of
Accountant / latest 3
Subject Expert relevant
financial
years
Method of Evaluation:
Subject Internal Evaluation External Suggested Add
Evaluation on Course
Unit — | MCQ / Small Practical As per University norms --
Problems
Unit— 11 Practical Problems As per University norms --
Unit— Il | Practical Problems As per University norms --
written Test / MCQ
Unit— IV | Written Test /Report As per University norms | Certificate course on

writing on valuation of
shares of a company
from its latest annual
report

GST
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List of Books Recommended :-

Advanced Accounts: By M.C. Shukla & S.P. Grewal (S.Chand & Co.Ltd.)
Advanced Accountancy: By S.P. Jain & K.N. Narang ( KalyaniPublishers)
Advanced Accountancy: By R.L.Gupta & M. Radhaswamy (Sultan Chand & Sons)
Company Accounts: By S.P. Jain & K.L. Narang

Advanced Accounts: By Paul Sr.

Corporate Accounting: By Dr. S. N. Maheshwari & S.K. Maheshwari

Corporate Accounting: By Mukharji & Hanif

Accounting Standards —as issued by Institute of Chartered Accountants of India.

© N s~ WD
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CORE COURSE - Il
Subject: BUSINESS ECONOMICS (MACRO) Course Code: 233
Total Credits: 03

Preamble:
An approach to Macro Economics is to examine the economy as a whole. This paper
aims to provide knowledge about macroeconomics that includes macro-economic
variables and theories. It also aims to make students familiar about the various concepts
of macro-economics, national income, macro-economic theories and its implicationsin
the economy.
Scope of the programme —
Basic Knowledge of Macro Economics
Objectives —
e To familiarize the students to the basic theories and concepts of Macro Economicsand
their application.
To study the relationship amongst broad aggregates.
To impart knowledge of business economics.
To understand macroeconomic concepts.
To introduce the various concepts of National Income.

Unit Name and Content of the Chapter Purpogi\iliggés to be
Introduction to Macro Economics
1.1 Meaning and Definition of Macro Purpose: To make the
Economics. students aware of concepts
Unit 1.2 Nature of Macro Economics. in macroeconomics
1 1.3 Scope of Macro Economics. Skills:  Analyze & think
1.4 Significance of Macro Economics. critically, develop writing
1.5 Limitations of Macro Economics. skills.
1.6 Macro Economic Objectives.
Unit National Income Purpose: To make the
2 2.1 Meaning and  Importance of students aware of basic
National Income. concepts in national income
2.2 Concepts: Skills: Analyze & think
2.2.1 Gross National Product ( critically, quantitative
GNP) aptitude and develop writing
2.2.2 Net National Product ( NNP skills.
)
2.2.3 Gross Domestic Product (
GDP)
224 Per Capita Income ( PCI)
225 Personal Income (PI)
226 Disposable Income (DI)
2.3 Measurement of National Income:

SPPU/REVISED SYALLABUS/S Y B.Com /CBCS/ 2019 Pattern /[SEMSTER -I11
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Methods and Difficulties

2.4 Circular Flow of Income: Two
sector model

Theories of Output and

Purpose: To help the

Employment:
31 The Classical Theory of students to understand the
Unit Employment: J.B.Say concept of Employmentand
—— - theory Output.
3 3.2 Keynes Criticism on Classical SKills: Understandin
Theories of Employment. o ) ding,
33 K - e - writing  skills, critical
: eynesian eory 0 thinking.
Employment.
Consumption, Saving and
Investment:
4.1 The Consumption Function:
4.1.1 Meaning
4.1.2 Marginal Propensity to Consume
(MPC) Purpose:
Aégiﬁgggzspsycmlogwal Law of To understand the concepts
4.1.4 Determinants of Consumption. ,%T I Multiplier and
4.2 The Saving Function: ceelerator.
4.2.1 Meaning, To impart knowledge_ of
Unit 4.2.2 Marginal Propensity to Save Con_sumptlon Function,
4 (MPS) Savmg and  Investment
4.2.3 Determinants of Savings Function
4.2.4 Relationship between
Cons%rpﬂrgg)gna(;]cliw?sv)mg Function Skills: Understanding,
- ability to analyze,
4.3 Meaning and Types of quantitative aptitude and

Investment: Gross, Net, Induced and

AUtonomous writing skills.
4.4 Marginal Efficiency of Capital and
its Determinants.
4.5 Concepts of Investment Multiplier
and Acceleration Principal.
Teaching Methodology:
Total Innog/atlv Film shows
Unit and AV E d
Lecture | methods S - Xpecte
No. S to be Applicatio Project Outcome
Used ns
» Open book « Difference in Students
. . Is of will
discussion | You tube goa
o understand
Digital lectures on ggxz:gpﬁ? and basic
1 lectures macro ping concents of
08 Reading economics P
Projects macroecono
mics
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economies Will be
e Comparis on able to
between macro | analyze
and micro and
economics interpret
Will know
various
3 G_I’OUp _ » Difficulties in concepts of
discussion estimation of national income
» Case studies You tube lectures, Nat_lonal Income In| \will understand
Problem Lect India. the methods of
2 12 solving ectures on | » Method of .
based SWAYAM Porta National Income cal;ulatlc_)n of
involved
therein.
) Teacher oriented | Critical \s/\;"!c, T:V%ecr):tand
ormr_ PPTs. evaluation of yl N
carning You tube lectures | Classical theory employmen
o Group Keynesian theory Will understand
discussion In present context the difference
e Open book between
14 discussion classical and
3 Keynesian
theory
Able to
interpret
Keynes theory
of effective
demand.
» Changing trends of| \ujyj ynderstand
saving and . . | the concept of
investment in India .
» Comparison of the saving and
« Group trends of saving |n\_/estment
discussi and investment in | Will know the
ISCUSSION | "y, tube lectures | India with an effect of multipli
14  |eTeacher d y
4 Online PPTs other developed or | er and accelera
oG_ames _and developing tion in the
simulation country. economy.
» Study the impact
of multiplier and
acceleration by
taking an
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hypothetical
example.

References:

1. Economics: Paul A Samuelson and William D Nordhaus. MCGRAW —HIILL
international Edition.

2. Macroeconomics: N. Gregory Makiw, Worth Publishers, New York.

3. Macro- Economic Theory: M L Zingan, Vrinda Publications (P) Limited.

4. Samashti Arthshstriy Vishleshan : Shridhar Deshpande, Vinayak Deshpande, Himalaya
Publication House.

5. Theories of value: output and employment - John Eatwell, Thames Polytechnic, 1979

6. Businss Economics, Dr.J.P.Mishra, Sahitya Bhavan Publications, Agra.

7. Macroeconomics: A Global Text, Sampat Mukherjee, New Central Book Agency
Private Limited (Latest Edition), New Delhi
8  Macroeconomics: A Rough Guide, in Macroeconomics: A Reader, (Ed.) Brian
Snowdon and Howard Vane, Routledge
9. Business Economics (Macro): Dr. Rasal, Bhadane, Fernandes, Idol Publication,
Pune-2
10. Macroeconomics: Theory and Policy, S. Chand & Company Limited. (Latest
Edition)
11. Ben Fine & Ourania Dimakou, Macroeconomics: A Critical Companion, Pluto
Press (Latest Edition)
12. Michel De Vroey, A History of Macroeconomics: From Keynes to Lucas and
Beyond, Cambridge University Press (Latest Edition)
13. Sampat Mukherjee, Analytical Macroeconomics: From Keynes to Mankiw, New
Central Book Agency Private Limited
14. Macroeconomics- K R Gupta, R.K.Mandal, Amita Gupta, Atlantic Publishers and
distributor’s pvt.ltd.
15. Money, Inflation, and Business Cycles the Cantillon Effect and the Economy,
Arkadiusz Sieron. Abingdon, Routledge, 2019. NewYork
16. Macroeconomics: N. Gregory Maki Worth Publishersw, New York
17.  Macro Economics: Rudiger Dornbusch, Stanley Fisher & Richard Startz Tata
McGraw Hill Education Private Limited (Latest Edition), US
18. The General Theory of Employment, Interest, and Money- John Maynard Keynes,
General Press
19. An Analysis of John Maynard Keyne's The General Theory of Employment, Interest
and Money- John Collins, CRC Press, 2017.
Suggested Web References

Sr.

No Lectures Films Animation PPTs Articles
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) ) https://www | https://ww
https://inomi _ slideshare.n | w.journals.
cs.com/insig | Nttps:/www. et/hassanmuj | elsevier.co

https://www.youtube.c ht/10- youtube.com | o 2e 47/fa m/journal-
om/watch?v=byqiVAk | movies-all- | /watch?v=B | " 4 ¢ of-
0dk4 economists- | 2YYWIEIgO macro- macroecon
will-love- ¢ economics- | omics/rece
1292886 ppt nt-articles
https://www.economic | http://www. https://sites.g httos://ww
snetwork.ac.uk/teachi | studyingeco | https://www. | oogle.com/si W tE)ri.tanni
ng/Video%20and%20 | nomics.ac.u youtube. te/davismacr cal com/to
Audio%20Lectures/Pr | k/the-little- | co.watch=9q | oclass/Home ic /nationaﬁ
inciples%200f%20Ma bits-we- 27h9099JQ | /powerpoint- income
croeconomics like/films/ presentations
https://ww
w.cambridg
e.org/core/b
ks/enterta
http://web.econ.ku.dk/ 90 . .
okocg/MATOEK/Mak Anment- dment- ps://journals.sa hlt tgs/éwww (rjlttps_.//aca
%C3%98Kk2/Mak%C3 | MAUSUY:= " oon b comyd | Siidesnare.ne | demic.oup
9698K2- w 0i/pdf/10.11 t/rarl_chanm/ .c_om/qje/a
2015/Forel%sC3%A6s | MOVIE | 7/05604345 | national- | rticle/73/3/
ninger/Pensum-M2-j- | ACMOECON0 | 945600106 income- | 407/18733
een-fil-2015 pdf mics/011C1 42518576 98
' 2934F13A0
76CD4B6D
89E835137
3
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CORE COURSE - IV

Subject: BUSINESS MANAGEMENT -I

Total Credits: 03

Course Code: 234

1. Objectives of the course
a. To provide basic knowledge and understanding about variousconcepts
of Business Management.
b. To help the students to develop cognizance of the importanceof
management principles.
c. To provide an understanding about various functions of management.
d. To provide them tools and techniques to be used in theperformance
of the managerial job.

2. Depth of the program — fundamental Knowledge
Unit
No. o Purpose / Skills to
Unit Title Contents
be developed
1 Management e Meaning definition of Management . Understanding how
¢ Need for Management study management works
e Process and levels of management . Developing thought
e Functions of management process as a manger
e Contribution of F.W. Taylor, Henry . Understanding functions
Fayol, Peter Drucker, Mintzberg of Management
and Michel Porter in development | 4. Understand the role of
of management thoughts Management Thinkers
in development of
modern management
process
2 Understanding e Meaning, definition and nature of How to plan various
Management : Planning management
Planning and e Forms and types of Planning activities,
Decision Making | o Steps in Planning programmes and
e Limitations of Planning events
e Meaning and technigues of Developingof
Forecasting decision makmg skills
e Meaning, Types and Steps in to evalu_ate various
Decision Making a_Itern_atlves and
situations
Understanding the
concept of forecasting
Unit Unit  |Contents Skills to be
No. Title developed
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3. Management at Meaning, Process and Principles 1. Understanding the
Work The of Organizing importance and
process of Concept of Authority and process of
organizing and Responsibility organisation
staffing Delegation of Authority 2. Understanding

Difficulties in Delegation of authority and process
Authority of dele_gatlon of

Need and importance of Staffing authority
Recruitment : Sources and 3. Underst_andlng process
Methods of recruitment

4. Result Meaning, Elements, Principles, 1. How to direct a group /
orientation Techniques and Importance of team?

:Direction Direction. 2. Team building skills
an Concept of Team Work, Group 3. Wining confidence of
d Dynamics and principles group members
Te regarding interpersonal 4. How to initiate
am Work communication and Group healthy discussions to
Behaviour achieve consensus?
Teaching Methodology
Tic():p Il%tg:r mg&‘ggg Film shows P EE Expected
No. . be and AV _ Outcome
e Applications
PowerPoint Films on Poster  Presentation  on| Students will
1 12 Process of Management Thinkers and | get an idea
Presentations, Managemen | their role in  present | about the
YouTube tand Films | business management basic
Videos on managerial
Managemen process
t Thinkers
PowerPoint Documentar | Student group activities | Students will
2 12 ies which involve Planning and | get an idea
Presentations, Decision Making about  how
YouTube planning
Videos works in real
life.
PowerPoint !_ectures on | Poster Presentation Students will
3 12 industry understand
Presentations, experts and _ the  process
documentari of
YouTube ) .
; es on implementati
Videos ..
organizing on of both
and staffing the concepts.
] documentari Student group activities Students will
PowerPoint which involve direction and | understand
4 12 . & team work. importance
Presentations, of proper
YouTube direction and
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Videos team work.

References :-

1. Essentials of Management - Horold Koontz and Iteinz Weibrich -McGrawhills
International

2. Management Theory & Practice - J.N.Chandan

3. Essential of Business Administration - K.Aswathapa Himalaya Publishing House

4. Principles & practice of management-Dr.L.M.Parasad, Sultan Chand & Sons-New
Delhi

5. Business Organization & Management - Dr. Y.K. Bhushan

6. Management: Concept and Strategies By J. S. Chandan, Vikas Publishing

7. Principles of Management, By Tripathi, Reddy Tata McGraw Hill

8. Business organization and Management by Talloo by Tata McGraw Hill

9. BusinessEnvironmentandPolicy—Abookon Strategic ManagementByFrancis

Cherunilam Himalaya Publishing House

10. Principles & practice of management-Dr. L.M.Parasad, Sultan Chand & Sons-New
Delhi

11.Business Organization & Management - Dr. Y.K. Bhushan

12. Management: Concept and Strategies By J. S. Chandan, Vikas Publishing

13. Principles of Management, By Tripathi, Reddy Tata McGraw Hill

14.Business organization and Management by Talloo by Tata McGraw Hill

15. Business Environmentand Policy—Abook on Strategic Management ByFrancis
Cherunilam Himalaya Publishing House
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Objectives of the Program

CORE COURSE -V
Subject: ELEMENTS OF COMPANY LAW

Total Credits: 03

Course Code: 235

1. To develop general awareness of Elements of Company Law among the students.
2. Tounderstand the Companies Act 2013 and its provisions.
3. To have a comprehensive understanding about the existing law on formation of
new company in India.
4. To create awareness among the students about legal environment relating to the
company law.
5. To acquaint the students on e-commerce, E governance and e-filling
mechanism relating to Companies.
6. To enhance capacity of learners to seek the career opportunity in corporate sector.
Unit - Skills
No Unit Title Contents
1. | The Company and its Formation Understand the
Companies 1  Background and Features of | concept of company
Act, company the Companies Act, 2013 and
2 Company: Meaning, Nature and | Equip the students
013: Characteristics of Company. with knowledge of

Introduction
and Concept

3 Types of Companies: On the basis of
mode of formation, Number of members,
liability and Control, Public and Private
Companies:  Distinction,  Advantages,
Disadvantages,  Privileges and their
Conversion into each other.

Other kinds of Companies: One Person
Company, Charitable Companies, Dormant
Company, Sick Company, Small Company,
Listed Company, Foreign Company and its
business in India etc.

nature and types of

companies.
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2. | Formation
and
Incorporation
of a Company

Formation and Incorporation of a
Company:

Stages in the Formation and Incorporation.
1. Promotion: Meaning of the term
‘Promoter’ / Promoter Group - Legal
Position of Promoters, Pre-incorporation
contracts.

2. Registration/ Incorporation of a
company : - Procedure, Documents to be
filed with ROC. Certificate of
Incorporation-

Effects of Certificate of

Registration. 3.Capital
Subscription/Raising of

Capital 4.Commencement of

business

Acquaint the
students with
procedure of
formation of
company.

3. | Principal Principal Documents: To make students
Documents Documents relating to Incorporation and | understand the role
Raising of Capital: and importance of
1 Memorandum of Association: | various  documents
Meaning and importance- Form and | like Memorandum
contents- Alteration of memorandum.
2 Articles of Association: Meaning-
Contents and form of Articles- Alteration of
articles- Doctrine of constructive notice-
Doctrine of Indoor Management.
3 Prospectus: Meaning,  contents,
Statutory requirements in relation to
prospectus- Deemed Prospectus-  Shelf
prospectus - Statement in lieu of
prospectus- Misstatement in a prospectus
and Liabilities for Mis-statement.
4. | Capital Capital of the Company To give
of the 1. Various Modes for Raising of Share Comprehensive
Company Capital including private placement, insight about the

public issue, rights issue, bonus shares,
ESOS, Sweat Equity Shares, Buy-back of
shares.

2. Allotment of Shares: Meaning- -
Statutory  provisions for allotment,
improper and  irregular  allotment-

Consequences of irregular allotment.

3. Calls On Shares: Meaning- Requisites
of a valid call, Calls in advance, Share
Certificates: Meaning, Provisions
regarding issue of share certificates -
Duplicate Share Certificate.

capital of Company
and various aspects
of shares.
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4. Share Capital: Meaning, Structure
(Kinds) — Concept of Securities —
Definition, Nature and Kinds of Shares.

[Note: Recent amendments in the Acts and relevant Landmark cases decided by courts

are expected to be studied]

Teaching Methodology:

Topic Total Innovative Film shows -
No Lectures methods to be an_d Ay Project Expected Outcome
' used Applications
The Companies Act
2013 You Tube clips Acquaint with knowledg
1 12 Document , PPT, about the Report and maturity to
Narration, , Survey  |Companies Act Review understand Company law
Analysis 2013. 2013
Article review
New To Acquaint
Project making, , Use of You tube, %gﬁgil?ng kanovl\glceacigoenagg
2 12 jingles, slogan , Quiz |Review of Movie Princiole f(l)orenation and
Competition, on relevant topic. P . .
documents of incorporation of
company Company
Recent
Case study, Poster Case Analysis, provmons_of To understand the
. - format of law and salient
making, Interview . knowledge about the
3 12 with Company principal fea}tur_e of principal documents of
secretary documents of principal the company
the company , documents of '
company.
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Virtual Learning, Film on Proiect o
Group Discussion, capital JECLO To inculcate skills and
. L share capital
4 12 Assignments on share raising of the knowledge about the shar
capital, Interview of  |procedure, Internet capital of the company
. company
Corporate lawyer precautions
Methods of Evaluations
Subject Internal Evaluation External Suggested  Add on
Evaluation Course
Unit—1 Continuous Evaluation, | Written Exam Seminar  on The
Companies Act, 2013
unit—11 Continuous Evaruation | VVrItten Exam AWareness program
UMIT=TIT [ CONUNuouS EVaruatrorn, | VVTTIET EXam VISIC 10 __company
secretary’s office
Unit — IV Continuous Evaluation, | Written Exam Awareness program
References
Sr. Title of the Book Author/s Publication Place
No.
1. | The Companies Act Taxmann Tan Prints (India) | Chandigad
with Rules Pvt. Ltd. Jhajjar
2. | The Companies Act, 2013 Bharat Bharat Law House | Delhi
Pvt. Ltd.
3. | Company Law-A | Dr. G.K. Kapoor & | Taxmann Delhi
Comprehensive Text Book | Dr. Sanjay | Publications Pvt.
on Companies Act 2013 Dhamija Ltd
4 | Company Law Dr S R Meyani Asia Law House Mumbai
5 | Company Kaydyachi | K Shriram Aarti & Co. Mumbai
.| Orakha
6 | Guide to Memorandum, | Bhandari & | Lexis Nexis Mumbai
ATTICIES & INCOrporation or | IVIaKneeja
Companies
7 | Elements of Company Law | Arun Gaikawad , | Bibha Pune
Clldliuldkdiit
Chaudhari &
Devendra Bhawari
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8 | Elements of Company Law | Prakash N. | Nirali Prakashan Pune
Chaudhary
9 | E-Commerce :  Legal | Pratima Narayan Eastern Book | Mumbai
Compliance Company
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SPECIAL ELECTIVE COURSE - VI
Subject: Cost and Works Accounting -1(BASICS OF COST ACCOUNTING)
Course Code: 236(E)

Objectives:

1. To prepare learners to know and understand the basic concepts of cost.
2. To understand the elements of cost.
3. To enable students to prepare a cost sheet.

4. To facilitate the learners to understand, develop and apply the techniques ofinventory

control.

Unit | Unit Title Contents Skills to be developed

No.

1 Basics of a) Concept of Cost, Costing, CostAccounting | 1. To understand the
Cost and Cost Accountancy. concept of cost, costing
Accounting b) Limitations of Financial Accounting. and cost accounting.

c) Origin of Costing. 2. To trace the cost to
d) Objectives of Cost Accounting. cost centres and cost
e) Advantages & Limitations of Costing. units.
f) Difference between Financial Accounting 3. Toidentify role of
and Cost Accounting. cost accountant in an
g) Cost Units and Cost Centers. organisation
h) Role of a Cost accountant in an
organisation

2 Elements of a) Material, Labour and other Expenses. 1. To Understand
Cost and b) Classification of Costs. different elements of
Cost Sheet c) Preparation of Cost Sheet, Tender, cost

Quotation and Estimates. 2. To be able to
prepare a cost sheet

3 Purchase a) Need and Essentials of Material Control. To understand
Procedure b)  Functions of the Purchase Department.

¢) Purchase Procedure. the purchase procedure
d) Purchase Documentation. and its documentation

o

onmD I 1o o AL 1 A D [Ta¥Nal D
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4 Inventory a) Methods of Inventory control . To understand the
Control a.  Stock Levels. different methods of
b.  Economic Order Quantity (EOQ). inventory control.
c. ABC analysis . To calculate EOQ , stock
d.  Perpetual and Periodic Inventory levels and inventory
Control ratio
e.  Physical verification
b) Inventory Turnover Ratio
Teaching Methodology
Un | Total Innovative Methods to be Films Practical Expected
it Lectur | used Shows Outcome
No | es and AV
Applicatio
ns
1 16 PowerPoint Presentations, YouTube Poster To remember and
Group discussions Lectures Presentation understand basic
and concept of cost
relevant accounting.
multimedi Development of
a compact an overall outlook
discs(CD) of Cost
Accounting
2. 16 PPT, Quiz Visit small Ability to prepare
industries to a cost sheet
develop an
understanding
of various cost
inputs
3 10 Invite a purchase manager PowerPoint 1)Ability to
) Presentations understand which
in the procedures are
classroom to provide used for_
purchasing the
practical knowledge about material
2)Understand the
Purchase procedures and documentation for
their documentation. purchase
procedures
4 06 Invite a storekeeper in the Visit small Understanding
classroom to provide units and methods used for
practical knowledge about understand controlling the
which
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inventory control

methods are

used to control
the inventory

inventory

Methods of Evaluation

Subject Internal Evaluation External Suggested Add-On
Evaluatio Course
n
Unit | Multiple Choice Questions, Written SPPU Two industrial visits and
: Test, Internal Examination, subsequently reports on

Unitll PowerPoint Presentations, Orals, the visits.

Unit I Assignments, Tutorials etc.

Unit IV

References

Sr. Titles of the Book Names of Authors | Names of Place

No Publisher

01 Cost Accounting-Principles & | Jawahar Lal & Tata Mcgraw Hill New Delhi
Practices Seema Shrivastava

02 Advanced Cost Accounting Ravi M Kishor: Taxmann New Delhi
And Cost Systems

03 Cost Accounting Theory And S. N. Maheshwari Mittal Shree New Delhi
Problems Mahavir Book

Depot.

04 Advanced Cost Accounting Jain and Narang Kalyani Publication | New Delhi

05. Horngren’s Cost Accounting- Srikant M Datar & Pearson Noida Up
A Managerial Emphasis Madhav V Rajan

06 Cost Accounting-Principles & | Dr. M.N. Arora Vikas Publishing New Delhi
Practices House,

07 Advanced Cost Accounting Dr.D. M. Idol Publication Pune

Guijarathi
08 Advanced Cost Accounting Dr. Kishor. M. Tech-Max Pune
Jagtap Publication

09 Cost Accounting Principles Jain and Narang Kalyani Publication | New Delhi
And Practice

10 Principles and Practice of N.K Prasad Booksyndicate Kolkata
Cost Accounting Private Ltd

11 Cost Accounting: Methods B.K.Bhar Academic Kolkata
and Problems Publications

Web References

Sr. Lectures Films PPTs Articles Others

No

For Guest Lectures by YouTube Relevant | Articles from the Professional https://ic
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all Field Personnel films powerpoi | Journals such as The mai.in
the such as working showing nt Management Accountant, The
unit | executives from the presentat | Chartered Accountant, The
S. industries and of working ions are Chartered Secretary, The www.gl
practising Cost and of available | Institute of Chartered obalcma
Management different on all Financial Analyst of India in
Accountants. industries | these o
topics.
eclm.un
pune.ac.
in
Notes: The breakup of marks in the Examination will be as follows:
1. 50 % of the Total marks are assigned for Theory purpose whereas rest 50 % of the total marks
are allotted for Numerical Problems.
2. Numerical Problems will be of Simple nature only.
3. Areas Of Practical Problems:
e Preparation of Cost Sheet, Tender, Quotation and Estimates.
e EOQ and Stock level.
e Inventory Turnover Ratios.
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SPECIAL ELECTIVE COURSE - VI
Subject: Marketing Management
Course Code: 236(H)

Total Credits: 04 (Theory 03 + Practical 01=04)

Preamble

As the commercial scenario has totally changed, the need for advanced concepts has increased.
Education system also has to change with the rapidly transforming times. Education system is trying
to familiarize the students of commerce with advanced concepts in the field so that they are aware of
the changing picture.

Marketing Management is an important subject and has been structured to create awareness of the
Marketing Management by giving proper insight to the basics of Marketing, so that the foundation
of this subject is strengthened for further studies in Marketing.

From this point of view Savitribai Phule Pune University has introduced Choice Based Credit
System of course structure. This system will develop the logical independent thinking for accepting
the challenges of the changing Business world.
Objective of the Course

1. To introduce the concept of Marketing Management.

2. To give the students the basic knowledge of Marketing Management to be a successful

modern marketer.
3. To inculcate knowledge of various aspects of marketing management throughpractical

approach.
4. To interpret the issues in marketing and their solutions by using relevant theories of marketing
management.
Depth of the Program - Fundamental Knowledge of Marketing Management
Objectives of the Program
e To create awareness and impart knowledge about the basics of Marketing Management which is
the basic foundation of Marketing subject.
e To orient the students in Marketing Strategy and Consumer Behaviour.
e To help students understand how to craft Marketing Plan which help the organisation outline
their marketing goals and objectives.
e To enable students to apply this knowledge in practicality by enhancing their skills in the fieldof

Marketing.
Unit Unit Title Contents Purpose Skills To
Be
No.
Developed
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1 Elements of
Marketing
Management

11

12 Meaning of Marketing Management

Introduction

To give the
students the basic
knowledge of

1.3 Nature & Scope of Marketing Marketing
Management Management.
14 Features of Marketing Management

15 Functions of Marketing Management

16 Components of Marketing Management

1.7 Problems of Marketing Management

18
1.9

Marketing Management Philosophy

Marketing Characteristics in Indian
Context

1.10 Marketing Management Process

2 Marketing Strategy
and Consumer
Behaviour

2.1

2.2

Marketing Strategy

2.1.1 Introduction

2.1.2 Concept of Strategy

2.1.3 Meaning of Marketing Strategy

2.14 Significance of Marketing
Strategy

2.15 Aim of Marketing Strategy

216 Marketing Strategy Formulation

2.1.7 Bases of Formulating Marketing
Strategy

218 Types of Marketing Strategy

Consumer Behaviour

221 Introduction

222 Meaning of Consumer Behaviour

223 Definition of Consumer

224  Scope of Consumer Behaviour

225 Determinants of Consumer
Behaviour

22.6 Concept of Motivation

227 Theories of Motivation

228 Multivariable Models of
Consumer Behaviour Behaviour

229 Buying Motives & Consumer

Importance of Buying Motives

2210 Monadic Models of Consumer

To develop the
awareness
amongst the
students about
how marketing
strategy plays a
vital role in
making today’s
customers want to
buy the products
and services.
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Behaviour

3 Marketing

Planning

31 Introduction

32 Meaning of Marketing Planning

33 Definition of Marketing Planning
34 Nature of Marketing Planning

35 Scope of Marketing Planning

36 Elements of Marketing Planning

3.7 Importance of Marketing Planning
38 Types Marketing Planning

39 Principles behind Successful Planning
310 Steps in Marketing Planning Process
311 Relevance in Marketing Planning
3.12 Structure of Marketing Plan

3.13 Constraints to Effective Marketing

To enable the
students to
plan and
make the
best possible
utilization of
all the human
and physical
resources so
that pre-
determined
marketing

objectives of

412 Data Collection

413 Sampling and Sampling Designs

4.14 Probability Sampling Techniques

415 Data Analysis

4.16 Method of Reporting Research Findings

Planning the firm can
be achieved.
4 Marketing 41 Introduction To make
Research 4.2 Meaning of Marketing Research the
43 Definition of Marketing Research students
44 Scope of Marketing Research able to
45 Role of Marketing Research explain
46 Marketing Research Agencies value of
47 MRag::;:gﬁ Information Vs. Marketing Market
48 Objectives of Marketing Research Research
49 Marketing Research Procedure and its
4.10 Problem Definition impact in
411 Research Design decision
making.
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Teaching Methodology

Topic Total Innovative Film shows Project Expected Outcome
No. Lectures Methods and
to be used AV
Applications
1 14 Power Point AV Application| Market Student will get
. Surve . .
Presentation, y acquainted with the
Article basics of Marketing
Review, Management
Survey Analysis subject
2 07 Group Short Film Interviews of | It will help students
Discussion, about Buyer the Buyer to know the
Quiz, Behaviour, AV preferences, likes and
Poster Making Application dislikes of the
consumer which lead
to the further
modernization of the
sales strategies by
marketer
3 14 Power Point AV Application| Market It will help
Presentation, Survey, them to
Group Interviews of | implement this
Discussion, Seller knowledge
Survey Analysis practical
situations by
enhancing their
skills in the
field of
Marketing.
4 13 Power Point Short Film, Market To enable the
. AV Application students to study the
Presentation, Survey, effect of external

Group
Discussion,
Field Visit

Interviews of
Marketing

Manager or
Head

environment on
decision- making of the
firm.
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Methods of Evaluation

Subject Internal External Evaluation| Suggested Add on Course
Evaluation
Unit— | Quiz, Examination Certificate Course in Marketing
Group Discussion Management
Unit— 11 Practical, Examination Short Course in Sales &
Presentation Marketing
Unit - 111 Presentation, Examination E-Learning Training Course
Group Discussion
Unit—IV | Project, Examination Marketing Research &
Presentation Consumer Behaviour
References
Sr. No. | Title of the Book Author/s Publication Place
1 Marketing Philip Kotler Pearson
Management Publication
2 Marketing Rajan Saxena McGraw Hill
Management Education
3 Principles of Philip Kotler Pearson
Marketing Publication
4 Marketing Subhash Jain & George Haley Cengage Learning
Planning & India
Strategy Pvt. Ltd
5 Marketing Anil Mishra & Amit Kumar Mishra | Excel Books
Strategy
6 Consumer Ramanuj Muzumdar PHI Learning Pwvt.
Behaviour : Itd.
Insight from (2009)
Indian Market
7 Retail Gibson Vedamani Jayco Publication
Management
8 Marketing V. S. Ramaswamy & S. Namakumari | Macmillan
Management Publication
9 Marketing S. L. Gupta Excel Books India,
Research 2004
10 Marketing Naresh K. Malhotra Pearson
Research Publication

*hhkhkkhkhkhkkhkhkhkkhhhkhhhkhkhhkhhhkhhhkhhhkhhhkhkhhkhkhhkhkihhhkihhkihhkhhhkhhhkhihkhiikiik
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Savitribai Phule Pune University

Faculty of Commerce & Management
S Y B Com (Semester IV)

(Choice Based Credit System)
Revised Syllabus (2019 Pattern)

CORE COURSE -1
Subject: BUSINESS COMMUNICATION-II

Total Credits: 04 (Theory 03 + Practical 01=04)

Course Code: 241

1. Objectives of the Course:
a. To understand the concept, process and importance of communication.
b. To acquire and develop good communication skills requisite for business correspondence.

c. To develop awareness regarding new trends in business communication.

d. To provide knowledge of various media of communication.
e. To develop business communication skills through the application and exercises.

Medium of Instruction: English

Unit Unit Title Contents Skills to be developed

No.

1 Report Writing Meaning and Significance; i To understand the
and Internal Structure of Reports; Negative, Report Writing and
Correspondence | Persuasive and Special Reporting- Internal

1. Informal Report — Correspondence.
Propogals; il. To understand
2. Formal Reports; office
3. Project Report Correspondence.
4. Introduction and Essential iii. To study Import
elements of Report writing.( Export Trade
Reporting for a meeting) Correspondence
5. Organization of Press
Report.
6. Office Memo
(Memorandums)
7. Office Orders
8. Office Circulars
9. Form Memos or Letters

10. Press Releases
11. Import Export Trade
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Correspondence

2 Recent Trends in
Business
Communication

Internet: Email, Websites, Social
Media Network (Twitter, Face
book, Linkedln, You tube,
WhatsApp) , Google Doc, Google
Form, Google Sheet, Google Slide,
Google Class Room, Online
Conference, Video conferencing,
Meeting through Zoom App,
Google meet App ,Cisco Webex
meetings App.

To understand
Trends

the Recent
in Business

Communication

3 Types and
Drafting of

1) Enquiry Letters

Business Letters

3) Order Letters

5) Sales Letters

8) Circular Letters

2) Replies to Enquiry Letters
4) Credit and Status Enquiries

6) Complaint Letters
7) Collection Letters

il.

To acquire the
fundamental
knowledge about types
of Business Letters

To create  ability
among the students for
Drafting of Business

Letters

4 Writing Formal

4.1: Essential elements of mail,

To understand the Writing

Mails and Blog Format of mail. Formal Mails and Blog
writing. 4.2: Introduction and meaning of writing.
Blog, Writing a blog.
Teaching Methodology:
Topic | Total Innovative Methods to | Film Shows | Project | Expected Outcome
No. | Lectures be used and A.V.
Application

1 12 Lecture, PPT Relevant Report | Understanding of basic
Presentation You Tub writing knowledge of Report
Poster Presentation, Videos of Writing and Internal
Group Discussion, ,Relevant students o T ————
Library visit ,Home slide show, | meeting e
Assignment ,Pre reading, | online Import Export
Class discussion , library | Video Correspondence
visit , internet resources, | Short Film
case study Show

2 12 Pre reading, Class Relevant Project | Learning the Recent
discussion, internet You Tub Report | Trends in Business
resources, Lecture, Videos , ontypes | Communication
Expert Lecture, PPT / Short Film | of
Poster Presentation, Show, A.V | Social
Group Discussion, Application | Media
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Library /Home , online
Assignment ,Internal Video
Assignment, students
Seminar/Workshop
3 16 Lecture, PPT Relevant Writing | To create ability
Presentation You Tub of any among the students for
Poster Presentation, Videos, one Drafting of Business
Group Discussion, PPT , AV Business | Letters
Library visit ,Home Application | letter
Assignment ,Pre reading, |, Short Film
Class discussion , library | Show ,
visit , internet resources Online
,case study Videos
4 08 Guest Lectures of Online Blog To create ability
eminent Personalities , Videos, writing among the students
Gfoup Di§gussion, R;levant about Writing Formal
Library visit ,Home slide show Mails and Bl
. ails and Blog
Assignment, case study =
writing.
Total 48 Lecture, PPT Relevant - To  create  ability
Presentation Poster You Tub among the students
Presentation, Group Videos about  Writing and
Discussion, Library visit | ,Relevant Internal
,Home Assignment ,Pre slide show, Correspondence. Also
reading, Class discussion understanding the
, library visit , internet knowledge of Recent
resources Trends in Business
Communication.
References:
Sr. Title of Book Author/s Publication Place
No
1 Business Communication | K. K.Sinha Galgotia Publishing | New Delhi.
Company
2 Business Correspondence | R. C. Sharma & Tata McGraw Hill | New Delhi.
& Report Writing Krishan Mohan Publishing Co. Ltd.
3 Communication C.S. Rayudu Himalaya Mumbai
publication
4 Business Communication Asha Kaul Prentice Hall of New Delhi.
India
5 Business Communication Vasishth Neeru& Kitab Mahal Allahabad
Rajput Namita
6 Soft Skills Dr. Alex S.Chand Delhi
Publication
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7 Essentials of Business Rajendra Pal & Sultan Chand & New Delhi.
Communication Korlahalli Sons

8 Managerial P. D. Chaturvedi & Pearson Delhi
Communication Mukesh Chaturvedi

Guidelines for completion of Practical’s:

1) At least three Practical’s should be completed during each semester by students in

consultation with subject teacher.

2) Practical should be based on visit as well as library assignments, Project based, Activity

based.

3) A subject teacher has special privileges to make the allotment of practical topics.

4) Students should discuss with the subject teacher at the time of selection of practical topics.
5) If a student fails to complete minimum number of practical’s, then the student shall not be

eligible for appearing at the practical examination.

e 36 2 ke 25 o e e e 2 3 25 ok e o e 2 s s e 2 o 20 o ke o ke e e 2 s e o 3k ek e e e e o s ofe o e e ke e s ol e ofe sk ofe ol ok ek ol ke ek
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CORE COURSE -11I
Subject: CORPORATE ACCOUNTING-II Course Code: 242
Total Credits: 03

Preamble
In the modern economic environment the corporate sector is one of the major
contributors towards GDP of any country and is also one of the largest and fastest growing
sectors for providing employment opportunities. In the last decade the corporate sector has seen
a massive growth in economic terms i.e. the volume of turnover, income and expenses etc. and
also in terms of expansion of business across the globe. Accounting plays a vital role in this
growth and to ensure safeguard of the interest of the stake holders and the society at large. It is
therefore important to educate the students of commerce in the accounting practices adopted by
the corporate organizations.
Objectives of the course
I. To acquaint the student with knowledge of corporate policies of investment for
expansion and growth through purchase of stake in or absorption of smaller units.
2. To develop the knowledge among the student about consolidation of financial statement
with the process of holding.
3. To update the students with knowledge of the process of liquidation of a company
4. To introduce the students with the recent trends in the field of accountancy
Depth of the program — Fundamental Knowledge

Unit
Nl:: Unit Title Contents Purpose Skills to be developed
Calculation of Capital Profit, Revenue e Conceptual
profit, Cost of Control. Understanding of
Holding Preparation of consolidated Balance sheet Holding Company
1. | Company of Holding Company with one subsidiary Accounts
Accounts only. Adjustment of intercompany e Practical  Application
transactions, unrealized profit of stock. skills
e Analytical skills
Introduction , Meaning - Vendor and e Conceptual
Absorption Purcl?asing. Compan‘ies- . Pu-rchase understanding on the
of Consideration, Accounting entries in the concept of Absorption
2. Companies bool.(s of vendor CQmpany and Journal of companies
entries and Preparation of Balance Sheet e Practical application
after Absorption in the books of skills in the process of

S —
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Purchasing Company accounting for
Absorption
Acouiithis Meaning of Liquidation- Modes of winding ¢ Conceptual
for up — understanding on
T (a) Preparation of Liquidator final Liquidation of
3. | Liquidation ) .
f statement of Account (b) Preparation of Companies
b 2 Statement of Affairs and Deficiency e Practical application
Companies .
Account. skills
Introduction , Meaning , Objectives , Types e Conceptual skills
of Forensic Accounting , S
. Nature and key principles of forensic * Acquisition of
4. F orensnc. accounting knowledge about
Accounting | Erhical principles and responsibilities forensic accounting and
its implication.
Teaching Methodology
Topic | Total Innovative Film shows and Project Expected
No. | Lectures | methods to be | AV Applications Outcome
used
Developing
understanding on
I 14 Case Study | oo | e :ff)‘c’:gl‘l'r’lgfor
Holding
companies
Conceptual
You'Tubaand under§tanding
other online Case study sEaactieal
2 14 Case Study S — application skills
R d y in the process of
e accounting for
Absorption
Casc Suwly; Individual
Simulative .
assignment
ap p::,);z: tor Preparation of | Practical
G B ; ; Charts , PPT | understanding
3 12 hquu}at(;gn OF | “Onlii Videg tox for the format | on Process of
??r(‘)n?pz::; cases of Statgment of Liquidat.ion on
Seadlon Affairs and companies
: : Deficiency
financial Prem—
statements

S
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Online Videos on Dpcation it
Knowledge on
recent cases of Case study
4 08 Case Study Forensic et recent advances
: y in the field of
Accounting
Accountancy

References :

List of Books Recommended :-

Advanced Accounts: By M.C. Shukla & S.P. Grewal (S.Chand & Co. Ltd.)
Advanced Accountancy: By S.P. Jain & K.N. Narang ( Kalyani Publishers)
Advanced Accountancy: By R.L.Gupta & M. Radhaswamy (Sultan Chand & Sons)
Company Accounts: By S.P. Jain & K.L. Narang

Advanced Accounts: By Paul Sr.
Corporate Accounting: By Dr. S. N. Maheshwari & S.K. Maheshwari

Corporate Accounting: By Mukharji & Hanif

g% g i e
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CORE COURSE -111
Subject: BUSINESS ECONOMICS (MACRO)-1I
Total Credits: 03

Course Code: 243

Preamble —

An approach to Macro Economics is to examine the economy as a whole. This paper
aims to provide knowledge about macroeconomics that includes macro-economic variables and
theories. It also aims to make students familiar about the various concepts of macroeconomics
like functions of money, trade cycleand macroeconomic policies and also about the concepts

used in public finance.

Scope of the programme —

Basic Knowledge of Macro Economics

Objectives —
e To familiarize the students to the basic theories and concepts of Macro Economics

and their application.
e To understand the theories of money.

e To understand the phases of trade cycle and policy measures to elongate the trade

cycle.

e To understand various concepts related to public finance.
e To understand credit creation of banks and money measures of RBI.

Unit Name and Content of the Chapter Purpose & Skills to be Developed
Money:
1.1 Meaning and Functions of Money.
1.2 Demand for Money:
1.2.1 Classical Approach.
1.2.2 Keynesian Approach. Purpose:
1.3 Supply of Money: To understand the concept of money.
Unit 1.3.1 Credit Creation of Commercial Banks | To make the students know about
m 1.3.2 Money Measure of RBI (M1, M2, Demand, Supply and Value of Money.
1 M3, M4). Skills: Interpretation, comparative
1.3.3 Credit Control Methods. analysis, critical thinking, writing
skills
1.4 Value of Money:
1.4.1. Quantity Theory of Money.
1.4.2 Cash Balance Approach : Marshall,
Pigou, Robertson and
Keynes
Unit | Inflation: Purpose:
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2.1 Meaning and Definition

2.2 Causes of inflation

2.3 Consequences of Inflation

2.4 Demand Pull and Cost Push Inflation

2.5 Stagflation: Meaning and Causes

To understand the concept Inflation.
To wunderstand the stagflation and
Phillips curve.

Skills: Understanding, writing skills,
critical thinking

Trade cycle:

3.1 Meaning and Definition of Trade Cycle

Unit

3.2 Characteristics of Trade Cycle

3.3 Phases of Trade Cycle

3.4 Control of Trade Cycle: Monetary Measures
and Fiscal Measures

Purpose:

To understand the concept and phases
of trade cycle.

To understand the policy measures
Skills: Understanding, writing skills,

critical thinking

Public Finance:

4.1 Meaning and Definitions.

4.2 Scope of Public Finance.

4.3 Importance of Public Finance.

Purpose:
To understand Public Finance.

o 4.4 Meaning and Types of Tax. To wunderstand the Procedure of
4 4.5 Public Expenditure: Meaning and Causes of | Budget.
Increasing Public Skills: Understanding, Critical
Expenditure. thinking and writing skills.
4.6 Public Debt: Meaning and Importance.
4.7 Budget: Meaning and Types.
Teaching methodology:
Utn g L'Z:tt::e h::;;::;:e :::ln e Project Expected Outcome
No| s to be used AVApplication
s
* Open bookl ® You tube lectures e Studentswill
discussion e Films * Implicati understand
1 14 e Casestudies onof concept and
e Problem liquidity theories
solvingbased trap. money.
learning e Credit control e Will be
methods used by ible
India. critically
evaluate
supply of
money in
the
economie
S.
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2 10 e Digital lectures | o You tube lectures | ® Inflation trends Will understand
e Jigsaw reading e Online PPTs in developefd andl  the causes and
¢ Project based developing consequences of
learning a——— inflation
e Trends of X
agricultural Will understand
prices in India the concept of
stagflation
3 10 e Game oriented e Films e Anti-cyclical Will understand
classes * You tube lectures policy phases of trade
e Pair learning e used cycle
e Group discussion by various Will understand
e Games and PONINTICS the types of
simulation i EffeCt'OfUS policies
retc;‘eesi:l(::]gn Able to interpret
effect of anti-
economy ; i
e Implication of cyclical policies
these measures | M the economy
4 14 ¢ Group discussion e You tube e Trend of Will understand
eTeacher driven lectures developed and public  revenue
e Online PPTs PR and public
developed expenditure
expei?‘gli;unre in| Of' cept
economy Will - be
e Typesoftaxes| able to
in India analyze,
e Study of interpret
Indian budget and
criticize
public
policies
with
theoretic
al base
References:

1. Economics:

W

Paul A Samuelson and William D Nordhaus. McGRAW - HIILL
international Edition.
2. Macroeconomics: N. Gregory Makiw, Worth Publishers, New York.

Macro- Economic Theory: M L Zingan, Vrinda Publications (P) Limited.

4. Samashti Arthshstriy Vishleshan : Shridhar Deshpande, Vinayak Deshpande, Himalaya
Publication House.
5. Theories of value: Output and Employment - John Eatwell, Thames Polytechnic, 1979
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6. Businss Economics, Dr.J.P.Mishra, Sahitya Bhavan Publications, Agra.

7. Macroeconomics: A Global Text, Sampat Mukherjee, New Central Book Agency Private
Limited (Latest Edition), New Delhi

8. Macroeconomics: A Rough Guide, in Macroeconomics: A Reader, (Ed.) Brian Snowdon

and Howard Vane, Routledge

9. Paisa, Mahagaie Aani Rajasva: Dr. Rasal, Shelar and Bhadane, Idol Publications, Pune.

10. Macroeconomics: Theory and Policy, S. Chand & Company Limited. (Latest Edition)

11. Ben Fine & Ourania Dimakou, Macroeconomics: A Critical Companion, Pluto Press

(Latest Edition)

12. Michel De Vroey, A History of Macroeconomics: From Keynes to Lucas and Beyond,

Cambridge University Press (Latest Edition)

13. Sampat Mukherjee, Analytical Macroeconomics: From Keynes to Mankiw, New Central

Book Agency Private Limited

14. Macroeconomics- K R Gupta, R.K.Mandal, Amita Gupta, Atlantic Publishers and

distributor’s pvt.ltd.

15. Money, Inflation, and Business Cycles The Cantillon Effect and the Economy,

Arkadiusz Sieron. Abingdon, Routledge, 2019. NewYork

16. Macroeconomics: N. Gregory Maki Worth Publishersw, New York

17. Macro Economics: Rudiger Dornbusch, Stanley Fisher & Richard Startz Tata McGraw

Hill Education Private Limited (Latest Edition),US

18. The General Theory of Employment, Interest, and Money- John Maynard Keynes,

General Press

19. An Analysis of John Maynard Keyne's The General Theory of Employment, Interest and

Money- John Collins, CRC Press,2017

Suggested Web

References:
Sr. Lectures Films Animation PPTs Articl
No. &

1. https:/www.econo | http://www.studyi https://ed.ted. | https://ww | https://theco
micsnetwork.ac.uk/t | ngeconomics.ac.u convlessons?c | w.slidesha | nversation.c
eaching/Video%20a | Ki/the-little-bits- | At€gory=macr | re.net/Nay | om/globalit
nd%20Audio%20Le we-like/Glms/ oeconomics | anVaghela | opics/inflati

ctures/Public- /trade- on-645
sector%20Economi hC ycle- )
¢s%20and% 20Publi chapter-
¢%20Choice%20Th
eory
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2! https://www.youtub | https://economic | https://www.u | https://ww | https://jour
e.com/watch?v=Ac | s.stackexchange. fs.ac.za/e | w.slideshar | nals.sagepu
i3GEhMF54 com/questions/97 con/unlis | e.net/Naya | b.com/toc/p
81/what-are- ted- nVaghela/p | fr/current
some- pages/mi ublic-
exceptional- croecono | finance-
movies- mics- chapter-7
documentaries- animatio
on- ns
INACroeconomics
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CORE COURSE -1V

Subject: BUSINESS MANAGEMENT-II Course Code: 244
Total Credits: 03
Unit Unit Title Contents Skills to be developed
No.

1. | Improving _ peoples’ Meaning, Importance and 1. Skills regarding how to
performance : Motivating the Theories of motivation motivate staff and other
staff Maslow’s Need Hierarchy members of the team.

Theory 2. Skil]s rggarding retaining
Herzberg’s Two Factor mouvauuna'l et
Theor 3. Underslqndmg needs and
Y , expectations of group
Douglas MC Gregor's members and meeting them
Theory of X and Y effectively.
® Ouchi’s Theory Z
McClelland’s Theory
- Organizing from front- Meaning, Importance, 1. How to lead group
Leadership Skills Qualities and Functions of | 2. Understanding followers
a leader and their views on various
Leadership styles for organizational matters.
effective management 3. Conflict Management
Contribution of Mahatma
Gandhi, Dr. Babasaheb
Ambedkar and Pt.
Jawaharlal Nehru in
leadership.
3. Achieving success at work : Meaning and need of 1. How to coordinate group
Coordination and Control coordination and control efforts
Techniques  and 2. Minimizing resource waste
difficulties in 3. Skills to establish
establishing coordination coordination
and control between
Steps in the process of departments.
control and it's techniques
4. Emerging trends in Business Corporate Social 1. How to introduce change
e Responsibility, 2. Significance of Disaster
Corporate Governance Management
And Corporate 3. Importance and
Citizenship, implementation of CSR
Disaster Management And 4. Importance of Corporate
Management of Change Citizenship
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Teaching Methodology

Tl:pl . ILM L Film shows and AV  [Project Expected
0. tures methods to be Applications Outcome
Used
PowerPoint Bin hawts MOUVALE | bster Students  will
Pie staff and  various Present | get an idea
: - sentations, YouTube the(?rxes of mouva.l 1O | ation on about the basic
> available on various ¥ . 2
Videos 2 motivation theories. | motivational
digital platforms. ;
tools used in the
field of
management.
x Documentaries  and | Student group | Students  will
PowerPoint : ; S : A
’ 12 Pre | MOVies on leadership. | activities which | get an idea
; ¢ | Videos  of great | involve leadership | about how
sentations, YouTube . . X! .
Video leaders in the field of | skills and qualities. leadership
e trade and commerce influences
available on various organizational
digital platforms. Success.
2 Documentaries  and | Poster Students  will
PowerPoint F
3 12 Pre | MOVies on Present | understand the
5 € | coordination and | ation on significance of
sentations, YouTube : i Gk
Vid control available on | coordination and coordination
— various digital | control and control in
platforms. modern
business
management.
4 12 PowerPoint Cecsentacs Projects on various | Students  will
Pre sl emerging trends in come across
sentations, YouTube management various
Videos i z emerging trends
movies emerging LR
: in management.
trends in management
available on
various

References :-

e Management Theory & Practice - J.N.Chandan

e Essential of Business Administration - K.Aswathapa Himalaya Publishing House

e Principles & practice of management - Dr. L.M.Parasad, Sultan Chand & Sons - New Delhi

e Business Organization & Management - Dr. Y.K. Bhushan
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e Management: Concept and Strategies By J. S. Chandan, Vikas Publishing
e Principles of Management, By Tripathi, Reddy Tata McGraw Hill

¢ Business organization and Management by Talloo by Tata McGraw Hill Business Environment
and Policy — A book on Strategic Management By Francis Cherunilam Himalaya Publishing
House

¢ Essentials of Management - Horold Koontz and Iteinz Weibrich - McGrawhills International
e Management Theory & Practice - J.N.Chandan

e Essential of Business Administration - K. Aswathapa Himalaya Publishing House

e Principles & practice of management - Dr. L.M.Parasad, Sultan Chand & Sons - New Delhi
e Business Organization & Management - Dr. Y.K. Bhushan

e Management: Concept and Strategies By J. S. Chandan, Vikas Publishing

e Principles of Management, By Tripathi, Reddy Tata McGraw Hill

e Business organization and Management by Talloo by Tata McGraw Hill

¢ Business Environment and Policy — A book on Strategic Management By Francis Cherunilam
Himalaya Publishing House

e
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CORE COURSE -V

Subject: ELEMENTS OFCOMPANY LAW-II

Total Credits: 03

Course Code: 245

Depth of the program — Fundamental Knowledge

Objectives of the Program

1. To develop general awareness among the students about management of

company

2. To have a comprehensive understanding about Key managerial

Personnel of company and their role in Company administration.

3. To acquaint the students about E Governance and E Filling

under the Companies Act, 2013.

4. To equip the students about the various meetings of Companies and their

importance.

5. To make students capable of becoming good human resource of the

corporate sector.

Unit nit Title Contents b
No to be
developed
1 Management of [Management of Company: To Equip the
ICompany 1. Board of Directors: Definition, Powers, Restrictions, students  with
Prohibition on Board. procedure and
2. Director: Meaning and Legal position of Directors,. Types practices
of Directors, Related Party Transactions(Sec.188)
3. Appointment of Directors, Qualifications and
Disqualifications, Powers, Duties, Liabilities of Directors,
Loans to Directors, Remuneration of Directors
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2 [Key Managerial |[Key Managerial Personnel (KMP) {U6/5-203) To have
Personnel (KMP) [l. Meaning, Definition and Appointments of Comprehensive
Managing Director, Whole Time Director, Manager-€S$ understanding
2.Company Secretary (CS)- Term of office/ Tenure of about the Key
fappointment, Role of Company secretary Ma
3.Distinction between Managing Director, Manager and '
Whole Time Director - Role (Powers, Functions of nagerial Persons
above KMP) and CSR
4.Corporate Social Responsibility (CSR) [U/S 135] -
Concept who is Accountable, CSR Committee, Activities
under CSR,
3. Iglompany ICompany Meetings: To acquaint
eetings 1. Board Meeting — Meaning and Kinds students about
2. Conduct of Meetings - Formalities of valid meeting
[Provisions regarding agenda, notice, quorum, proxies,
voting, resolutions (procedure and kinds) minutes, filing of
resolutions, Virtual Meeting]
3. Meeting of Share Holders General Body Meetings, Types of
Meetings
A. Annual General Meeting (AGM), (Ss.96 to 99)
B. Extraordinary General Meeting (EOGM).(Sec.100)
4. Provisions regarding convening, constitution, conducting of
General Meetings contained in Ss.101 to 114
4. E  Governance [E Governance and Winding up of a Company To be able to
and Winding up |lI. E Governance —~meaning, Importance of E Governance appreciate  the
Company 2.E Filing — Basic concept of MCA, E Filing emerging E
3. Winding —up: Meaning of winding-up, Dissolution of Governance and
;ompany, Conceptual understanding of winding-up by the E- filing under
ribunal, :
¥.Compulsory winding-up, Members’ voluntary winding-up, the Companies
Creditors’ voluntary winding-up Act, 2013.
Learn the
winding up of
company.

[Note: Recent amendments in the Acts and relevant Landmark cases decided by
courts are expected to be studied]

Teaching Methodology
Topic | Total Innovative methods | Film shows Project Expected Outcome
No. Lectur to be used and AV
es Applications
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1 12 Document , PPT, [You Tube Report, To Acquaint
Narration, , Survey [about Review on | knowledge and
Analysis, Company manageme | maturity to
) ) Managemen | nt of understand
Article review A company Company
management.

2 12 Project making, , Use of Article To Acquaint with
jingles, slogan , Quiz [You tube, review on knowledge and
Competition, Review of new role of key
L Interview with [Movie Emerging managerial person
Company secretary issues in of the Companies

CSR of and Rules about
company CSR.

3 12 Street play, Case Case Recent To get training in
study, Poster Analysis, Laws and to various types
making, Mock valid salient of meeting and
AGM. meetings features of | procedure.

meetings of
company.

-+ 12 Group Discussion, [Film on E- Project on To enhance skills
Assignments on e- .y and

[governance | winding —up
go'vernance and #- procedure and| of company | knowledge about
ﬁlmg,. case study of | and E- the E- governance
Interview of lawyer i s
winding up | governance | of the company and
winding-up of the
company
Methods of Evaluations
Suggested Add on
Subject Internal Evaluation External Evaluation
Course
Unit —1 Continupus Written Exam Seminar on legal
a0 faspects  on starting
Business
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Unit —1I Continuous Evaluation| Written Exam Awareness program
. Continuous Written Exam Visit to IPR Websites
Unit — ITI ?
Evaluation,
Unit — IV Contmupus Written Exam /Awareness program
Evaluation,
PowerPoint Flln?s g to Poster Students will
motivate staff and .
Pre . . Present | get an idea
1 12 < various theories of | .
sentations, e ation on about the
YouTube Videos : R motivation basic
on various digital : i
theories. motivational
platforms. .
tools used in
the field of
management.
) Documentaries and | Student group | Students will
PowerPoint movies on | activities which | get an idea
2 12 ) Pre | Jeadership. Videos of | involve leadership | about  how
sentations, great leaders in the | skills and qualities. | leadership
YouTube Videos | field of trade and influences
commerce organizational
available on various success.
digital platforms.
) Documentaries and | Poster Students will
3 12| PowerPoint movies on Present | understand
] Pre | coordination and | ation on the
sentations, control available on | coordination and significance
YouTube Videos | yarjous digital | control of
platforms. coordination
and control in
modern
business
management.
PowerPoint documentaries Projects on various | Students will
4 12 Pre d . emerging trends in | come across
sentations, . management various
YouTube Videos 7 ; emerging
movies emerging .
: trends in
trends in
management.
management
available on
various
References :-
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Sr.  [Title of the Book Author/s Publication Place
No.

| [The Companies Act with Taxmann Tan Prints (India) | Chandigad
Rules Pvt. Ltd. Jhajjar

2. [The Companies Act, 2013 Bharat Bharat Law House | Delhi

Pvt. Ltd.

3. |Company Law-A  [Pr- G.K. Kapoor Taxn‘1anfl Delhi
Comprehensive Text Book on &Dr. Publications  Pwt.
Companies Act 2013 _ San |Ltd

pay
Dhamija
4. (Company Law Dr S R Meyani Asia Law House Mumbai
5. |Company Kaydyachi K Shriram Aarti & Co. Mumbai
Olakha
6. Guide to Memorandum, Articles [Bhandari Lexis Nexis Mumbai
& Incorporation of Companies
7. [Elements of Company Law Arun  Gaikawad | Bibha Pune
IDevendra Bhawari

8. [Elements of Company Law Prakash Nirali Prakashan | Pune
IN.
IChaudhary

9. [E-Commerce Legal Pratima Narayan | Eastern Book | Mumbai
Compliance Company

3 3k ok ok o ok ok e ok ak ok ok ok ok ok ok i ko ik ok ki ok ik 3k ke ke e ke ke je i ke ok o e o ok o ok ok ok ok

e —
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SPECIAL ELECTIVE COURSE - VI

Subject: COST& WORKS ACCOUNTING-II
Course Code: 246(E)

Total Credits: 04 (Theory 03 + Practical 01=04)

Objectives:

1.

To know the documents that are used in stores and how to calculate the issuing

price of material.

2. To provide knowledge to students on classification and codification.
3. To equip students with knowledge regarding the ascertainment of labour cost.
4. To understand the concept of payroll.
5. To know the concepts of labour turnover and merit rating.
6. To understand recent trends in cost accounting.
Unit | Unit Title Contents Skills to be developed
No.
1 Material Store Location and Layout. 1. To understand different
Accounting Classification and Codification of Material. pricing methods used for
Stores and Material Records. issuing the material.
Bin Card & Store Ledger etc. 2.To gain knowledge about
Issue of Material and Pricing Methods for Issue | the documents used in store
of Material: departments.
FIFO.
LIFO.
Simple Average Methods.
Weighted Average Methods.
Use of computer in store Accounting.
2 Labour cost and Meaning and definition of wages. To Understand the difference
Payroll Difference Between Wages and Salary between salary and wages.
Records and methods - time keeping and time To know the methods of
booking. time keeping and time
Methods of Wage Payment booking.
Time rate system. To enable the student to
Piece rate system. calculate wages and
Taylor's differential piece rate system. incentives.
Incentive Plan. To understand meaning and
Halsey Plan. components of payroll
Rowan Plan.
Group Bonus scheme.
Performance based incentive plan.
Payroll meaning and components
3 Other Aspects of a. Labour Turnover. To understand the labour
Labour b. Job Analysis & Job Evaluation. turnover, job analysis and
¢. Merit Rating. evaluation
-+ Direct Cost and Direct Cost Concept and its accounting To understand the concept of
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Introduction to JIT, | treatment direct cost and recent trends
CAM and ERP. Introduction to- in cost and management
Just In Time(JIT) accounting
CAM( Computer Aided Manufacturing)
Enterprise Resource Planning (ERP)
Teaching Methodology
Unit | Total Innovative Methods to | Films Shows Project Expected Outcome
No. Lectures | be used and AV
Applications

1 16 Invite a storekeeper in | Youtube Visit small Understanding
the classroom to Lectures and industries for various methods used
provide practical relevant understanding in the pricing of the
knowledge about multimedia which records are | issue of materials
which records are to be | compact to be maintained in
maintained in the store | discs(CD) store department
department and pricing
methods for issue of
material

2 16 Powerpoint You Tube 1)Calculation of Enabling to calculate
presentation and guest | clippings of wage payment and | wage payment and
lecture methods of incentives. incentives.

remuneration, 2)Preparation of a
time keeping specimen of pay
and time slip.

booking and

their methods

3 10 Powerpoint You Tube Analysis and Understanding the
presentation and group | clippings of evaluation of jobs | process of job
discussion. Labour turnover, | in any organisation. | analysis, job

Job Analysis & evaluation and merit
Job Evaluation rating.
Merit Rating.

4 6 Guest lecture, You Tube Read articles on the | Insight into recent
powerpoint clippings of recent trends in processes used for
presentation and group | Labour turnover, | cost accounting cost reduction.
discussion. Job Analysis & | from Journals, e-

Job Evaluation | journals and web
Merit Rating. resources.
Methods of Evaluation
Subject Internal Evaluation [External Evaluation [Suggested Add-On Course
Unit I Multiple Choice Questions, SPPU Two industrial visits and
; ritten Test, Internal subsequently reports on
Unit I1 . . hice
Examination, Powerpoint these visits.
Unit 111 Presentations, Orals,
Assignments, Tutorials etc.
Unit IV
References
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Sr. | Titles of the Book Names of Author Name of Publisher Place
No
01 | Cost Accounting-Principles & Jawahar Lal & Seema | Tata Mcgraw Hill New Delhi
Practices Shrivastava
02 | Advanced Cost Accounting And Ravi M Kishor: Taxmann New Delhi
Cost Systems
03 | Cost Accounting Theory And S. N. Maheshwari Mittal Shree Mahavir New Delhi
Problems Book Depot.
04 | Advanced Cost Accounting Jain and Narang Kalyani Publication New Delhi
05. | Horngren’s Cost Accounting-A Srikant M Datar & Pearson Noida Up
Managerial Emphasis Madhav V Rajan
06 | Cost Accounting-Principles & Dr. M.N. Arora Vikas Publishing House, | New Delhi
Practices
07 | Advanced Cost Accounting Dr. D. M. Gujarathi Idol Publication Pune
08 | Advanced Cost Accounting Dr. Kishor. M. Jagtap | Tech-Max Publication Pune
09 | Cost Accounting Principles And Jain and Narang Kalyani Publication New Delhi
Practice
10 | Principles and Practice of Cost N.K Prasad Booksyndicate Private Kolkata
Accounting Ltd
11 | Cost Accounting: Methods and B.K.Bhar Academic Publications Kolkata
Problems
Web References
Sr. No | Lectures Films PPTs Articles Others
For all | Guest Lectures by | YouTube Relevant Articles from the https://icmai.in
the Field Personnel films showing | powerpoint Professional
units. | such as working the working of | presentations | Journals such as The | www.globalcma.in
executives from different are available Management
industries and of industries. on all these Accountant, The eclm.unipune.ac.in
practising Cost and topics. Chartered
Management Accountant, The
Accountants. Chartered Secretary,
The Institute of
Chartered Financial
Analyst of India

Notes: The breakup of marks in the Examination will be as follows:

1.

2,
3

50 % of the marks are assigned for Theory whereas rest 50 % of the total marks are

allotted for Numerical Problems.

The Numerical Problems will be of simple nature only.
Areas of numerical problems:
e Pricing Methods Of Issue Of Material.
e Methods Of Wage Payment and Incentive Plan.
e Measurement Of Labour Turnover.
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SPECIAL ELECTIVE COURSE - VI
Subject: -MARKETING MANAGEMENT -II  Course Code: 246(H)
Total Credits: 04 (Theory 03 + Practical 01=04)

1. Preamble

As the commercial scenario has totally changed, the need for advanced concepts
has increased. Education system also has to change with the rapidly transforming
times. Education system is trying to familiarize the students of commerce with
advanced concepts in the field so that they are aware of the changing picture.

Marketing Management is an important subject and has been structured to create
awareness of the Marketing Management by giving proper insight to the basics of
Marketing, so that the foundation of this subject is strengthened for further studies
in Marketing.

From this point of view Savitribai Phule Pune University has introduced Choice
Based Credit System of course structure. This system will develop the logical
independent thinking for accepting the challenges of the changing Business world.

2. Objective of the Course

1. To create awareness and impart knowledge about the basics of Marketing
Management which is the basic foundation of Marketing subject.

2. To orient the students in recent trends in marketing management.

3. To understand the concept of Green Marketing.

4. To enable students to apply this knowledge in practical by enhancing their
skills in the field of Marketing.

Unit Unit Title Contents Purpose Skills
To Be
No.
Developed
1 |Green Marketing | 1.1 Introduction To understand the

12 Meaning of Green Marketing SO pomeiplcs

1.3 Definition of Green Marketing SguiEd fo ceate

14 Objectives of Green Marketing competitive
15 Importance of Green Marketing advantage in the
1.6 Strategies of Green Marketing marketplace by

L7 Role of Marketing Manager in Green| implementing
Marketing

innovative green

. _______—__
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1.8 Marketing mix of green marketing | marketing

1.9 Principles of success of green strategies.
products
1.10 Case studies
2 |[E-Marketing 2.1 Introduction To understand
. . Professionals
2.2 Meaning of E-Marketing working in E-
23 Definition of E-Marketing Marketing to design

impl
24 Utility of E-Marketing ?Lﬂrﬂfiﬁlﬂm

2.5 Advantages of E-Marketing plans.
2.6 Limitations of E-Marketing

2.7 Challenges before E-Marketing
2.8 Online and Offline Marketing
2.9 Present status of E-Marketing in

India

2.10 Scope for E-Marketing in Indian
scenario
Online Marketing Strategies

3 |Digital Marketing| 3.1 Introduction To understand how

32 Meaning of Digital Marketing vy

3.3 Definition of Digital Marketing e e

34 Difference between marketing for
Traditional Marketing & multiple goals
Digital Marketing within a larger

3.5 Digital Marketing Channels
3.5.1Search Engine
Optimisation (SEO)Off-
age Optimisation On-

Page Optimization

3.5.2 Social Media Marketing
Facebook Marketing Twitter
Marketing Google Marketing
Video Promotion YouTube
Marketing Pinterest Marketing
Instagram Marketing

3.5.3 Online Paid
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advertisement Google
AdWords Facebook Ads
Twitter Ads
3.5.4 Email Marketing
3.5.5Mobile App Marketing
3.5.6Web Analytics
3.5.7.Content Marketing
3.5.8Affiliate Marketing
4 [Introduction 4.1 Introduction To expand student’s
to 4.2 Meaning of International Marketing | knowledge of
Internationa 43 Definition of International Marketing| significant strategic
1 Marketing 44 Scope of International Marketing marketing
45 Objectives of International techniques which
Marketing a2
will give them great
4.6  Facets of International Marketing
advantage to
4.7 Benefits of International Marketing .
develop their career
4.8 Limitation of International : N
M . in marketing.
arketing
49 Forces influencing International
Marketing
4.10 Forces restraining International
Marketing
Teaching Methodology
Topic, Total Innovative Film shows Project| Expected
Ne. | Lsotaves Methods and Outcome
to be used AV
Applications|
1 14 Power Point  |AV Market Students will understand
Presentation, RPN PNy how Green Marketing is
Article necessary for marketers to
Review, use resources efficiently,
Survey so that organizational
Analysis objectives are achieved

without waste of
resources.
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2 07 Group hort Film Interviews of | It will help the student to
ly th
Discussion, i the Buyer P ae
O, Buyer various techniques and
Poster Making Behaviour, AV methods of E- Marketing
Application practically.
3 14 Power Point AV Market It will help them to
Presentation, Apieation Survey, implement the knowledge
Group Interviews of Digital Marketing in
Discussion, of Seller practical by enhancing
Survey their skills in the
sl field of Marketing.
4 13 Power Point  [Short Film,  [Market It will help them to
Presentation, [AV Survey, gain a solid
Group Appicstios Interviews understanding of the
Discussion, of theoretical and
Field Visit Marketing conceptual knowledge
Manager or | of International
Head marketing.
Methods of Evaluation
Internal Evaluation External Suggested Add on Course
Evaluation
(Unit - I |Quiz, Group Discussion Examination Environmental Marketing
(Unit - IT |Practical,Presentation Examination Advanced Digital Marketing
Unit - IIT [Presentation, Group Discussion| Examination E-Learning Training Course
[Unit - IV |Project, Presentation Examination Workshop on International
Marketing
References
Sr. Title Author/s Publication|  Placel
No of the
’ Book
1 | Marketing Philip Kotler Pearson
Management Publication
2 | Marketing Rajan Saxena McGraw Hill
Management Education
3 | Principles of  [Philip Kotler Pearson
Marketing Publication
4 | Sales & Tapan K Panda Oxford
Distribution Publication
Management
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5 | Advertising Rajiv Batra Pearson
Management Publication

6 | Retail Swapna Pradhan McGraw Hill
Management Publication

7 | Retail Gibson Vedamani Jayco Publication
Management

8 | Marketing V. S. Ramaswamy & S. Namakumari | Macmillan
Management Publication

9 | Supply Chain  [Sunil Chopra, Peter Meindl & D. V. | Pearson
Management Karla Publication
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Savitribai Phule Pune University, Pune
Revised syllabi (2019 Pattern) for three years B. @&n. Degree course

Credit Base Choice System (CBCS)
Syllabus for T.Y.B. Com. Semester -V
Subject Name: Business Regulatory Framework
Course code: - 351

Credit - 3

Depth of the program — Fundamental Knowledge
Preamble

Savitribai Phule Pune University and UGC hagated several measures to bring efficiency anditguedlucation to the students. The important

measures taken to enhance academic standards ality quhigher education include innovation andpn@mvements in curriculum, teaching-learning
process, examination and evaluation systems, lsegmeernance and other matters.

The Business Regulatory framework course provibdesstudent with basic information about the Indegal system and dispute resolution, and
their impact on business. The understanding ofl legsiem is a prerequisite for better decision mgkirhe course gives exposure to students in gasar
of legal principles of business contract, aspecthe formation, running and winding up of partihgrsand LLP, the scope and the issues associatbd wi
partnerships, application of sale of goods act Er@ontract regulations in India. This course fosuse orientation of students to legal studies fthm
point of view of basic concepts of business law Egal system in India. The course will be uséfulhe commerce students to understand and apply th
business laws in commercial situations.

Objectives of the Program
To provide conceptual knowledge about the framewdthusiness Law in India.

To orient the students about the legal aspect sihless.

To create awareness among the students abouelegabnment relating to the Contract Law, Partnigréitt, Sale of Goods Act in India.

w0 NP

To understand the emerging issues relating to evenee, e-transaction issues and E Contracts



5. To seek the career opportunity in corporate seetating to business law in India.

6. To acquaint students with the basic concepts, t&movisions of Mercantile and Business Laws.

Course Contents

nit
No

Unit Title

Contents

Purpose Skills to be developed

The Indian Contract
Act, 1872

1. The nature of the contract, General Principles

2. Definitions and elements of Contract- considemt
other essential elements of a valid contract,

3. Legality of object and consideration. , Void
Agreements. , Discharge of contract.

4. Performance of the contract and breach of conarad
remedies (Including damages, meaning, kinds aras$ ru
for ascertaining damages)

Understand the concept of
Contract and its contents.
Equip the students with
knowledge of nature and
performance and breach of
Contracts.

The Indian
Partnership Act,
1932

1. General Nature of Partnership , Rights, ancedudf
partners, Types of partner

2. Registration and dissolution of a firm

3. Limited Liability Partnership Act 2008: Limited
Liability Partnership (LLP); Concept, Nature and
Advantages, Difference between LLP and Partnershij
Firm, Difference between LLP and company

4. Incorporation of LLP, Partners and their relas,
Liability of LLP and Partners (Section 27). Finaaici
Disclosure by LLP, Contributions (Section 32),
Assignments and Transfer of Partnership Rightst(&@eg
42) Conversation to LLP (Section 55), Winding-uj an
dissolution (Section 63 & 64)

OJ

Understand the nature of
partnership ,Rights and duties of]
Partner

Handling the registration and
dissolution of the partnership.
Aquint Knowledge about LLP




The Sale of Goods
Act, 1930

1. Formation of the contract of sale , Concept and
Essentials. Sale and agreement to sale.

2. Goods — Concept and kinds ,Conditions and
Warranties

3. Transfer of ownership and delivery of goods

4. Unpaid seller and his rights and Remedial Messsur

Compressive understanding abo
the sale of Goods Act.

Acquaint knowledge about
ownership and delivery of goods

ut

Arbitration and
Conciliation:

1.  Concept of Arbitration & Conciliation.

2. Definition & Essentials of Arbitration
Agreement. Power and Duties of Arbitration.
Conciliation proceeding. (Provisions of Arbitrati&n
Conciliation Act,1996 in nutshell with Amendment @
2021to be covered.)

To give Comprehensive insight
about the emerging trend of
Arbitration and conciliation and its
regulatory mechanism

[Note: Recent amendments in the Acts and relevantdndmark cases decided by courts are expected to seidied]

Teaching Methodology

Topic | Total Innovative methods to be | Film shows and AV | Project Expected Outcome

No. Lectures used Applications

1 20 Indian Contract Act , You Tube about Report Review Acquaint knowledge and maturity| to
Document , PPT, Narration, Contract Act understand Contract Law.
Case Study

2 09 Project making, Street play| Use of You tube, New Emerging Issueg To Acquaint knowledge and
slogan , Quiz Competition, | Review of Movie in Principle documentsapplication of Partnership Deed.

of Partnership Deed




3 14 Case study, Poster making,Case Analysis, Mute| Recent amendments | To get training to face emerging
jingles, Survey Analysis court and silent feature Sale¢ issues relating Sale of Goods Act.
Article review of Goods Law

4 05 Virtual Learning, Group Film on Arbitration | Project on Arbitration | To give Comprehensive insight

Discussion,
Assignments on E signature

Interview of Arbitrator.

and conciliation and conciliation

about the emerging trend of
Arbitration and conciliation and its

regulatory mechanism

Methods of Evaluations

_ _ External Suggested Add or
Subject Internal Evaluation .
Evaluation Course
Unit — | Continuous Evaluation|,As per University Seminar on Contrag
MCQ, AssignmentQral | Guidelines Act and Case study
examination
Unit — II Written examination, Qui As per University | Awareness program

Presentations, Projects Guidelines

Assignments , Tutorials g.

Oral examination

—




References

Unit — 1Il Continuous Evaluatior),As per University | Visit to  company|

MCQ, Assignment. Guidelines secretary’s office

Unit — IV Continuous Evaluatior},As per University Seminar on Arbitratior
Case Study, LiteratureGuidelines and conciliation
Review , E procedure,

Oral examination.

N

1) Business and Corporate Law: - Dr. Kaur Harpreegjs Nexis (2013)

2) Laws for Business, Sulphey M.M.&Basheer, PHalnéng Pvt. Ltd., Delhi. (2013)
3) Business Laws: - Kuchhal M.C.&KuchhalVivek, & Publishing House (2013)
4) Business and Commercial Laws:-Sen And Miffae World Press Pvt. Ltd.(2018)
5) An Introduction to Mercantile Laws:-N.D.KapooBultan Chand and Sons,(2014)
6) Business Laws: - N.M.WechlekaiEyerest Publishing House (2016)

7) Business Regulatory Law, Chaudhari,Zalte, Bhigldagade, Prashant Publication (2021)
8) Arbitration & Conciliation Act, 1996 (Lawmann'famal Publishers (2017)

9) https://www.indiacode.nic.in/bitstream/12345678®2/1/A1872-9.pdf

10) https://legislative.gov.in/sites/default/files/A1®3 _0.pdf

11) https://www.mca.gov.in/Ministry/actsbills/pdf/Paetrship_Act_1932.pdf
12) https://egazette.nic.in/WriteReadData/2021/225882.p




Revised Syllabus (2019 Pattern) for three years BEom. Degree Course (CBCS)
T.Y. B. Com. (Semester- V)
Paper: ADVANCED ACCOUNTING — |

Code: 352 No. of lectures: 48

Preamble

In today’s modern age, the Corporate, Banking armddtment sectors are the major contributors tosvdedelopment of Indian Economy. In the last two

decades, these sectors have seen the largestsast fgrowing sectors and enormous growth in Ind@momy. In this growth, accounting plays an

energetic role and to ensure safeguard of theast@f the stakeholders and the society. It igefbee, important to educate the students of coroenigr

the accounting practices adopted by different amgdions. It helps stakeholders make better business desisiod deal with problems by providing

them with accurate financial information. By studlyithe Learning Path in Accounting — Advance Cotgsgpu will gain a deeper understanding of

the accounting process and what it involves.

Objectives of the course

1.
2.
3.

4.

To acquaint the student with knowledge about varimancepts, objectives, and applicability of sompartant accounting standards.

To develop the knowledge among the students aleouganization of business regarding restructutiegcapital.

To update the students with knowledge for prepamadif final accounts of a Banking Companies with giovisions of Banking Regulation Act
1949.

To empower to students with skills to prepare thestment account in simple and summarized manner.

Objectives of the Program

1. Toinstill the knowledge about accounting procedumesthods and techniques.

2.

To impart students’ knowledge of various Advancedtdunting Concepts.

Depth of the program — Fundamental Knowledge



CONTENTS

Unit - .
No Unit Title Contents Purpose skills to be developed
Accounting Brief Review of Indian Accounting Standards - To develop conceptual understanding about varjous
1 Standards & Introduction to AS- 3, AS-12 and AS-19 with simple Accounting Standards and its applicability and also
Financial numerical. introduce the students about IFRS — Fair Value
Reporting Introduction to IFRS - Fair Value Accounting. Accounting.
: Meaning and Concept of Capital Restructuring, Typés :
Accounting for . g 'p P : g, TYPES_ To develop conceptual understanding about
. Capital  Restructuring, Meaning & of Internal . . .
Capital . accounting for capital restructuring in the form|of
Restructuring Reconstruction internal reconstruction
2 Accounting Entries: Alteration of Share Capital,dBetion .
(Internal . e ) - To develop the skill & upgrade the knowledge
. of Share Capital, Reduction in Liabilities, Canagtn of . o . ~,
Reconstruction) regarding reorganization of venture capital and |it
Expenses, Losses etc. recordin
Preparation of Balance Sheet after Internal Recactsdn g
Introduction of Banking Company, Legal Provisigns
regarding Non-Performing Assets (NPA) - Reservedrun
Acceptance, Endorsements & Other Obligations -sEtir To understand the various legal provisions reggrdin
Final Accounts Collection — Rebate on Bills Discounted — ProvisionBad | banking companies galp 99
3 of Banking and Doubtful Debts g P ' . .
: , . . . - To understand the procedure regarding preparation
Companies Vertical form of Final Accounts as per Banking Riegon . . .
of final accounts of banking companies.
Act 1949.
Simple Numerical on Preparation of Profit & LosscAind
Balance Sheet in vertical form.
Meaning & Introduction, Classification of Investmgn - To understand the meaning of different casts
4 Investment Meaning & Calculation of the Concept of AcquisitiQost incurred in investment business.
Accounting & Carrying Cost of Investment, - To develop the knowledge and skill regarding

Calculation of Profit/loss on disposal of investrigen

Investment Accounting.




Teaching Methodology

Unit Total Innovative methods to be Film shows and AV Project Expected Outcome
No. | Lectures used Applications
1 10 Use of e- contents, online Lectures of experts Individual assignment report | Developing understanding o
lectures and PowerPoint | available on YouTube and applicability of various
Presentations other digital platforms Accounting Standards
2 12 Use of e- contents, onling Lectures of experts Individual assignment of Knowledge about of the
lectures and MCQ based | available on YouTube and | solving practical problems Accounting for Capital
Quiz, PowerPoint other digital platforms Restructuring
Presentations
3 16 Use of e- contents, onling Study of the Final Accounts Individual assignment of Conceptual Clarity and
lectures, MCQ based of Banking companies from solving practical problems Practical understanding of
Quiz, PowerPoint its Annual Report preparation of final accounts
Presentations of banking companies.
4 10 Use of e- contents, online Lectures of experts Individual assignment of Developing knowledge abou
lectures and PowerPoint | available on YouTube and | solving practical problems Investment Accounting
Presentations other digital platforms

Method of Evaluation

Unit Internal Evaluation External Evaluation Suggeged Add on Course
1 MCQ / Small Practical Problem As per University mer --
> Practical Problem As per University norms --
3 Practical Problems written Test/ MCQ  As per Unsigrnorms --
4 MCQ / Small Practical Problem As per University mer Certificate Course on Share Trading

S

—



References:

+ List of Books Recommended:
Advanced Accounts: By M.C. Shukla & S.P. Gre{@&lChand & Co. Ltd.)

1.
. Advanced Accountancy: By S. P. Jain & K.N. Naréikalyani Publishers)

. Advanced Accountancy: By R. L. Gupta & M. Radhasy (Sultan Chand & Sons)
. Company Accounts: By S.P. Jain & K.L. Narang

o N o 0o~ WODN

. Advanced Accounts: By Paul Sr.

. Corporate Accounting: By Mukharji & Hanif

«» List of Videos Recommended:

. Corporate Accounting: By Dr. S. N. MaheshwarS&. Maheshwari

. Accounting Standards —as issued by Institutehafrtered Accountants of India

Unit

Topic Name

Links

1

Accounting Standards &
Financial Reporting

https://youtu.be/zxSaR3JNOQzE

https://youtu.be/d8QaGSKWkuU

https://youtu.be/HmAzVMIY5U

https://youtu.be/g40Po3TbHcM

https://youtu.be/6d7wrVPmaPs

https://youtu.be/OVNONo8gHIs?list=TLPOMDEwWN{lwMjGQg¢Njkn5tw

https://youtu.be/mvbpTWIOWUPK




Accounting for Capital
Restructuring (Internal

Reconstruction)

https://youtu.be/MWca2VO8D70
https://youtu.be/6ZBxQJobApl

https://youtu.be/Ta2tUaTJ5t4?]list=RDCMUCILLZnneWN&8iSqbuECw

Final Accounts of Banking

Companies

https://youtu.be/nF P5dxGZCI

https://youtu.be/TVrj-tJo3gs

Investment Accounting

https://youtu.be/pMe8ymUs2gc

https://youtu.be/ghCZzJCgFd8

*kkkk
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Savitribai Phule Pune University, Pune
Third Year, B.Com. (Core Course)
Revised Syllabi for Three Years B. Com. Degree Cose
(CBCS-2019 Pattern) (w.e.f. 2021-22)

Semester - V Course Code: 353
Subject: Indian & Global Economic Development
Total Credits: 3

Preamble:

An approach to Indian and Global Economic Develapinis to examine the Indian economic developmericigs in context with global
economies. This paper aims to provide knowledgeitadconomic development of India, economic develapinpolicies that are applied for development
of economy in general and development of variogosg in particular. It also aims to develop abibf the students to analyze the development aaind
economy as compared to global economies throughdimparison of different sectors like agriculturejustry, service and availability of resources and
its quality.

Scope of the Programme —
Knowledge related to development policies of Indiamonomy as compared to World Economies.

Objectives:

1.To develop ability to analyze economic developnmntess of India.

2. To impart knowledge about the relevance of econgrractices in modern competitive world.
3. To help the students develop a sound theoreticaidation for their future academic ventures.

Course Outcomes:-

1.Students will be able to understand present Econ@umenario of Indian Economy as well as World Ecoyno

2.Students will be able to understand the various@spof development in Agricultural, Industrial esetvice sector in India.
3.Student will be able to critically evaluate theeroff India in international economy.

4. Students will be able to evaluate the workinghtérnational financial organization and institurts.
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Unit No. Topic Purpose & Skills to be Developed
Indian and Global Economy
1.1 Economic Development: Meaning and
Indicators
1.2 Developed and Developing Countries: | pyrpose: To make the students aware of concept of Developme
i1 Meaning _ _ To help the students compare Indian Economy wilkerodleveloped
Unit 1.2 Characteristics of Indian Economy as an| gnd competitive economies.
Emerging Economy Skills: Analyze & think critically, develop writing skills
1.4 Comparison of the Indian Economy with
World Economy with reference to: National
Income, Population, Agriculture, Industry and
Service Sector
Agricultural Development In India
2.1 Indian Agriculture: Role and Progress
2.2 Low Productivity of Indian Agriculture:
Causes and Measures Purpose: To give the knowledge about varied aspects otafjural
Unit 2 | 2.2 Agricultural Finance: Need and Sources | Sectorin India. _ - _ N _
2.4 Agricultural Marketing: Problems and Skills: Analyze & think critically, developing critical @nanalytical
Measures ertlng Skl||S
2.5 New Farm Act 2020
2.€ Organic Farming and Contract Farming:
Meaning and Advantages
Industrial Development in India
3.1Role of Industrialization in Indian Purpose: To give the knowledge about importance and staitus
Ecionomlc Development Industrial Development in Indian Economy.
Unit 3 | 3.2 New Industrial Policy 1991 To update the students about the latest policiemttustrial

3.2 Role of Micro, Small and Medium Scale
Enterprises (MSMES) in India

3.4 Role and Problems of Public Sector

Enterprises in India

development in India.
Skills: Analyze & think critically, developing critical wing skills.
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Make in India, Start- up India and Stand up
India

3.5 New Schemes for Industrial Development:

Unit 4

Service Sector and Infrastructural
Development in India

4.1 Role and Growth of Service Sector in Ind

4.2 Meaning and Effects of Digital Economy,
Commerce and E-Finance

4.2 Role of Infrastructure in Economic
Development of India

4.4 Role of Public and Private Sector in

Infrastructural Development

urposeTo provide the knowledge about importance ssandssta
f Service Sector and Infrastructure Developmerhdian
Economy
Skills: Analyze & think critically, developing critical wing skills.

Teaching Methodology:

Unit No. of | Innovative methods Film Shows .
No. | Lectures to beused an_d A_V Project Expected Outcome
Applications
« Open Book You Tube lectures » Students will understand basic
discussion on Development | Difference concepts of Development.
1 10  Digital lectures Theories and in goals of developed and < Will be able to analyze and interpret
* Reading Indian Economic | developing economies critically
* Projects Development
2 14 « Group * You Tube « Difficulties in  « Will know Difficulties in agricultural
discussion lectures, Agricultural development development in India.
« Case studies  * Lectures on in India. » Will understand the sources of agro
+ Problem SWAYAM * Features of Agricultural finance marketing
solving based Portal Policy
learning
3 12 « Pair learning | * Teacher + Critical evaluation * Will understand New Industrial Policy
« Group oriented PPTs.  ofIndustrial Policy * Able to interpret the features of Indian
discussion e You tube  Analysis of Indian Industrial Sector
« Open book lectures Industrial sector
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discussion

12 * Group * You tube e Changing trends ofe Will understand the Role of service
discussion lectures Service Sector sector in economy
* Teacher e Online PPTs * Role of Infrastructuree Will know the importance of
driven Development in Infrastructural Development in
power point economic development  Indian Economy

presentation

Recommended Books:

Misra S.K. and Puri V.K. Indian Economy, Himalayabishing House, Delhi.

Black and Sundaram,International Business Envirgrijigrentice Hall India.

Tayebmonis H.,The Global Business Environment, $ad#ication, New Delhi.

Charles Hill, International Business, Competinghie Global Market place, Arunkumar Jain, Tata MaGHill.
Gupta K.R, Sharma Manoranjan, Indian Economic Rdiand Data, Atlantic Publishers and Distribufe)sLtd.
Ann Larkin Hansen, The Organic Farming Manual, 8td?ublishing, North Adams.

Jhingan M.L., International Economics, Vrinda Paations, Delhi.

RuddarDatta and K.P.M. Sundaram, Indian Economgand and Co., New Delhi.

. Agarwal A.N., Indian Economy, Problems of Develomtnend Planning, New Age International Publishers.
10.Bhole, L.M., impacts of Monetary Policy, Himalayaliishing House, New Delhi.

11.Kayndepatil,G.V, Agricultural Economies: Theory &lRey, ChaitanyaPubli. Nasik

12.BajpaiA.D.N., Caubey S.K. et al, Leading Issuetnhdfan Economy, Atlantic Publishers and Distribster

13. Brics development bank launched, first presidemitetdrom India, Times of India July 16,2014

14. Ministry of Finance, Government of India (OxfordeBs), Economic Survey 2020.

15. Arun Kumar, International Business- competing i@ @lobal Marketplace- Charles Hill.

16.World Bank, World Development Report

17.Magazines / Journals Reports,

18.Web sites:

WWW.,mospi.gov.in/national-sample-survey-office-ms@vinistry of Statistics and Programme ImplemermtatiGol)
https://www.toppr.com/ask/question/economic-develept-is-characterized-by-which-of-the-following/
https://www.economicsdiscussion.net/economic-deprakent/role-of-agriculture-in-the-economic-developine
https://www.iedunote.com/foreign-trade

https://www.vedantu.com/commerce/liberalisation

https://ncert.nic.in/textbook/pdf/keec103.pdf

©CoNokrwNE
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OR

Savitribai Phule Pune University, Pune
Third Year, B.Com. (Core Course)
Revised Syllabi for Three Years B. Com. Degree Cose
(CBCS-2019 Pattern) (w.e.f. 2021-22)

Semester - V Subject: International Ecaymics-|
Course Code: 353 Total Credits: 3
Preamble:

An approach to International Economics is to exantire International Trade on the basis of tradertes. International Economics is subject that
is ever dynamic and relevant in the current contieérnational Economics provides a framework wiernational trade and finance in the theoretical
context, along with economic analysis as well @tical applications. This paper aims to providevdedge about International Economics that includes
trade theories, trade practices and their imphbeeti It also aims to make students familiar abbet tarious concepts of international economics,
international tradeand other concepts relatedtesnational economics

Scope of the Programme:

Knowledge of trade theories, trade policies an@ioslubject matters related to international econemi

Objectives:

1. To acquaint the students with the basic theoriastefnational trade and international economics.
2. To help the students evaluate the working and fonstof international organizations and instituson
3. To develop a foundation in the subject that wilphe students in their future academic and psibesl ventures.

Course Outcomes:-

1.Students will be able to understand present Econ&@uwenario of Indian Economy as well as World Ecoyno
2.Students will understand the working of foreigrderanarket and foreign exchange market.

3. Students will be able to comprehend trade poliares concepts related to trade policies.
15



4. Students will be able to use the subject knogédd their future academic and professional vestur

n

Unit No. Topic Purpose & Skills to be Developed
International Economics
1.1 Meaning and Scope of International Economics )
1.2 Importance of International Economics P urposg.To make th? students aware of concepts
Unit1 | 1.3 Inter-regional Trade and International Trade mt_ernatlonal economies . o
= - - . Skills: Analyze & think critically, developing writing
1.4 Role of International Trade in Economic skills
Development '
1.5 Trade Problems FacingDC's
Theories of International Trade
2.1Theory of Absolute Cost Advantage Purpose:To give the knowledge to students about
2.2 Theory of Comparative Cost Advantage . trade theories in international economics
Unit 2 | 2.2 Theory of Factor Endowment (Heckscher-Ohlin)
2.4 Leontief Paradox Skills: understand theories of international trade,
2.5 Recent Development in Theories- developing writing skills.
2.5.1 New Trade Theory (Zeala- Harrison)
2.5.2 Product Life Cycle Theory (Vernon)
Trade Policy
3.1Free Trade Policy — Meaning, Arguments for and _
Against Purpose: To give the knowledge about trade
_ 3.2 Protection Policy — Meaning, Arguments for and policies.
Unit 3 Against . o N
3.3 Tools of Protection: Meaning and Types Sk_llls: Analyze & think critically, developing writing
3.3.1 Tariffs skills.
3.3.2 Quotas
3.4 Dumping: Concept and its Effects
Unit 4 Terms of Trade Purpose: To make the students aware of concept

4.1 Meaning and Importance of Terms of Trade

terms of trade.
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» Group discussion
» Open book

PPTs.
* You tube

4.2 Types of Terms of Trade
A) Gross Barter Terms of Trade Skills: Analyze & think critically, developing writing
B) Net Barter Terms of Trade skills.
C) Income Terms of Trade
D) Single Factorial Terms of Trade
4.2 Factors affecting Terms of Trade
4.4 Causes of Unfavourable Terms of Trade to
Developing Countries
Teaching Methodology:
Unit | No. of Innovative methods| Film Shows Project Expected Outcome
No. | Lectures to beused and AV
Applications
1 10 * Open book You tube lectures ' Difference in Inter- e Students will understand
discussion on International | regional and concepts of international
« Digital lectures economics International trade economics
* Reading * Will be able to analyze and
« Projects Role of international interpret
trade in economic
development of country
2 14  Group discussion = You tube  Critical evaluation | Will know various theories of
» Case studies lectures, of trade theories. | international trade.
Lectures on . Comparison
SWAYAM Portal between different | Will understand the difference
trade theories between classical and modern
e Recent approaches of trade theories
development in
trade theories
3 12 * Pair learning « Teacher oriented » Critical evaluation of = Will understand the difference

* Free Trade Policy between Free Trade Policy
* Protection policy
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discussion lectures * In present context Protection policy

Able to interpret means of protection
and free trade

4 12 « Group discussion | ¢ You tube « Different concepts of = Will understand the concept of terms
« Teacher driven lectures terms of trade of trade
» Games and * Online PPTs » Causes of
simulation unfavourable terms of Will know the factors affecting on
trade for India terms of trade

Recommended Books:

1. Dr.D.M.Mithani — International Economics (Himalakablishing house Itd)
2. Bo Sodersten, Geoffirey Reed, International Ecomsr(8” Edition) Publisher Red Globe Press
3. Z.M.Jhingan : International Economics (Vrinda Paation)
4. Robert Feenstra, Alan M Taylor, International Tr&8&Edition) Publisher Worth
5. Dr.Mrs.NirmalBhalerao&S.S.M.Desai — InternationaidBomics (Himalaya Publishing house Itd)
1. Kenan, P.B. (1994), The International Economy, Caalgle University Press, London.
2. Kindlberger, C.P. (1973), International EconomRdD). Irwin, Homewood.
3. Krugman, P.R. and M. Obstgeld (1994), Internatidg@nomics: Theory and Policy, Glenview, Foresman.
4. Salvatore, D.L. (1997), International Economiagrifice-Hall, Upper Saddle River, N.J.
5. Sodersten, Bo (1991), International Economics, M@mPress Ltd., London.
6. International Economics , M.L. Jhingan

7. Bhagwati, J. (Ed.) (1981), International Trade eBtdd Readings, Cambridge University Press, Mass.

8. Greenaway, D. (1983), International Trade Policyckiillan Publishers Ltd., London.

9. Joshi V. and I.M.D. Little (1998), India's Econoniteforms, 1999-2001, Oxford University Press, Delhi

10. Panchmukhi, V.R. (1978), Trade Policies of IndiaQAantitative Analysis, Concept Publishing Compassw Delhi.
11.Patel, S.J. (1995), Indian Economy towards the &stury, University Press Ltd., India.

12.DeminicSalvatove — International Economics

13.Francis Cherunilam — International Economics, MaGHill publications

14.Francis Cherulliom - International Economics (Pienhall)

15.L.M.Bhole — Financial Institutions Markets (Tata Gliaw Hill)

16.H.R.Macharaju — Internathttps://saylordotorg.githottext_international-trade-theory-and-policy/s0F<factor-mobility- verview.htmlional Financial
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Markets and India (Wheeler Publication)
17. https://princonkedi.files.wordpress.com/2015/0&inational-economics-francis-cherunilam-pdf.pdf
18. https://www.emerald.com/insight/content/doi/10.1/D08251749710160214/full/html
19. https://www.economicsonline.co.uk/Global _econondiesis_of trade.html
20. https://en.wikipedia.org/wiki/Main_Page
21. https://saylordotorg.github.io/text_internationadete-theory-and-policy/s07-01-factor-mobility-oviemw.html
22. https://www.worldbank.org/en/publication/global-ecmic-
prosphttps://www.academia.edu/23377962/Internatidmade _and_Factor Mobility Theoryssects
23. https://openknowledge.worldbank.org/handle/10984602 1
24. https://www.imf.org/en/About#:~:text=The%20IMF%20s8a20established%20in,staff%20drawn%20from %20 150 %iik8ms
25. https://infobrics.org/
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Faculty of Commerce & Management
TY B Com (Semester V)
(Choice Based Credit System)
Revised Syllabus (2021-22)

CORE COURSE - | Course Code: 354
Subject: Auditing
Total Credits: 04 (Theory 03 + Practical 01=04)

Objectives of the Course:

1. To acquaint themselves about the Definition, Na@iogectives and Advantages of Auditing, Types ofdAuErrors and Fraud, Audit Program,
Notebook, Working Paper, Internal Control, Check.

2. To get knowledge about concept of Checking, Voughwerification and Valuation, Types of Audit Repand Auditing Assurance Standard.

3. To understand theprovision related QualificatiomsdDalification, Appointment, Removal, Rights ,[agtiand Liability of Company Auditor and
Provisions regarding Tax Audit as per Income Tak¥g61 (Section 44 AA to 44AE).

4. To know the various new concepts in computerizestiesy and Forensic Audit.

Unit | Unit Title Contents Skills to be developed
No
1. Introduction to | Definition, Nature-objects-Advantages of Auditingpes|i) Understanding the concept of Auditing, Various type
Principles of of errors and frauds Various Classes of Audit. Audi Audit
Auditing and programme, Audit Note Book, Working Papers, Intériip Help to Find out Errors frauds and help to improve
Audit Process Control-Internal Check-Internal Audit. internal control system in business organization.
2. Checking, Test checking-Vouching of Cash Book-Verificationdar) Know the procedure of vouching, Verification, and
Vouching and| Valuation of Assets and Liabilities. Types of Audit Valuation use for audit.
Audit Report Report-Audit  Certificate-Difference  between Audif To know the terms used in Audit Report, Certificatel
Report and Audit Certificate. Auditing Assurance Standard.
Auditing and Assurance Standards.
(AAS- 1,2,3,4,5)
3. Company Audit | Company Audit 1) Understanding provisions for Work as Company
and Tax Audit Qualification, Disqualifications, Appointment, Rewad, Auditor as per Companies Act 2013.
Rights, Duties and liabilities of Company Auditor i) Enhance Provisions under Income Tax Act 1961 used
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Tax Audit

Provisions under Income Tax Act 1961 (Sec 44AA,
44AB, 44AD, 44ADA,44AE)

Recent Amendment made as applicable as per Incom
Tax Act 1961

1%

for Conduct Tax Audit.

Audit
Computerized
Systemsé&
Forensic Audit

of

Auditing in an EDP_Environment

General EDP Control —

EDP Application Control-

Computer Assisted Audit Techniques (Factors and
Preparation of CAAT)

Forensic Audit

Definition, Importance of Forensic Auditor, Sensag
Render by Forensic Auditor, Process of Forensicittagl

and Forensic Audit Techniques and Forensic Audpdre

e

i) Enhance the knowledge of Computerized Systems
i) Forensic Audit used for new techniques applicabte
new business trends.

Teaching Methodology:

Un | Tot | Innovative Film Shows and A.V. Projects / Practical’s ExpectedOutcome
it al Methods to be Applications
No |lect |used
ures
1 16 | Introduction to Lectures of experts available | Individual assignment of | Acquaint with knowledge and
Principles of on You Tube solving practical problems,| maturitytounderstandconcept of
Auditing and Audit | About Errors, Frauds, Types ofeport review Auditing, types of Audit and
Process Audit. Audit Process.
2 12 | Checking, Lectures ofexpertsavailableon Individual assignment of | ConceptualClarity and
Vouching and YouTube andother solving practical problems,| Practicalunderstanding of
Audit Report digitalplatforms. report review Vouching Verification and
valuation and Types of Audit
Report.
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3 10 | Company Audit Lectures ofexpertsavailableon Individual assignment of | Practical knowledge about
and Tax Audit YouTube andother solving practical problems,| appointment, reappointment anc
digitalplatforms. Website report review other related provision.
Review Practical knowledge about Tax
Audit as per I.T. Act 1961 (Form
3CA, 3CB & 3CD)
4 10 | Audit of Lectures ofexpertsavailableon Individual assignment of | Understanding new concepts
Computerized YouTube andother solving practical problems,| under Audit of Computerized
Systems & Forensic digitalplatforms. report review Systems & Forensic Audit
Audit

Method of Evaluation:

Subject InternalEvaluation ExternalEvaluation SuggestecAdd
on Course
Unit-1 |MCQ/ AssignmenWritten As pel University norms -
test/PPT
Unit—Il  MCQ/Quiz/ Written test As per University norms --
Unit-Ill  |Practica As pel University norms -
Problems/writtenTest/MCQ/PPT
Unit-IV  MCQ/ Assignment/Written As pel University norms --
test/PPT
Reference books:
Sr. Title of Book Author/s Publication
No
1 Practical Auditing Spicer and Peglar Allied, 19FB5F.L., 1978
2 A Handbook of Practical Auditing B.N. Tondon Sabd & Co Ltd
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3 Auditing assurance standards The Institute of ICAI
Chartered Accountants of
India
4 Company Accounts & Audit The Institute of Cost ICMAI
Accountants of India
5 Fundamentals of Accounting and The Institute of Company ICSI
Auditing Secretaries of India

Guidelines for completion of Practical’s:

Sr. | Title of Practical Objective of the Practical Outcanes Methodology

No

1 A study of Audit 1) To study the meaning & Definition Acquaint with knowledge | Report based on visit to
Procedure of Audit and maturity to Understand Individual assessee and
organisation i) To study the nature, scope & objectiveconcept of Auditing,

of Audit Know the concept of Audit collection of documents
iii) To study the Audit Procedure of Process. K .

. now the audit process
Organisation.

2 A study of I)To study the concept of voucher and itsConceptualClarity and Report based on visit to ja
Procedure of contain Practicalunderstanding of BUSInessman or
Vouching in i) To study the concept of vouching and Vouching
Auditing precautions to be taken by Auditor while professionals and

vouching documents collected
iii) To conduct vouching of representative
vouchers
3 A study of Audit I)To study the concept of Audit report | Understand concept of Report based on visit to ja
Report i) To study the types and features of Audiudit Report and its types Businessman or
Report Know the various forms of
iii) To study forms of Audit Report Audit Report professionals and
documents collected
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A Study of Tax
Audit

i) To study the meaning of Tax Audit

i) To Study scope of Auditor’'s Role
under Income Tax Act

iii) To Study criteria for Compulsory Tax
Audit

iv) To study Formats for Tax Audit (Forn
3CA, Form 3CB, Form 3CE & Form
3CD)

Acquaint Practical
knowledge about Tax Audit
as per L.T. Act 1961 (Form
3CA, 3CB & 3CD)

=

Practical example in
Guest Lecture /seminar
workshop and Report
based on visit to a
Businessman or
professionals and
documents collected

0N

For each semester minimum three practicals shaultbmpleted.

Two practicals are compulsory from the above table.

Teachers are allowed to choose one practical aiogptd the situation in their local area.

If a student fails to complete minimum number aiqtical’s, then the student shall not be eligiloledppearing at the practical examination.
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Revised syllabi (2019 Pattern) for three years B.Com. Degree course (CBCS)

Semester : -V (T.Y.B.Com) Subject Code :- 355 (a)
Subject : - Business Administration — Il ( Human Resource Management)
Preamble

Human resource management is centered around developing a strategic approach to find, train, recruit and retain the right professionals, for the
right job, and at the right time, such that they become future leaders to further the organizational goals, keeping in mind the company’s most important
asset — IT’S PEOPLE.

This is possible if the organization embraces the idea of building effective management of its human resource management department. As such,
human resources enables institutions and businesses to create a well-structured team with a distinctive organizational culture. With this, the workforce
stands a high chance of getting engaged or developed with whatever activity they are doing. In simple language, effective human resource management
helps the organization to enhance productivity. Study of Human Resource Management not only helps you work on the theory but also enables you to
discover your own style of managing people.

Human resource management plays a crucial role in any organization and has a range of functions that it undertakes. The scope of HR is vast and diverse,
as well as hugely impactful. To comprehensively know about its entire scope, all the disciplines and subdisciplines, one must pursue any of the credible
human resource management courses. Going through those will give you insights not only into the theories that define the human resources framework
but also the application of those concepts

Objectives of the course

1. To acquaint the student with knowledge about various Concepts, Objectives of the Human Resource Function , to identify the difference
between Human Resource Management and Human Resource Development
2. To update the students on the emerging trends in the area of Human Resource Management

3. To develop understanding among the students the process of Recruitment and Selection, understanding the various means and methods
associated with the Recruitment and Selection function
4. To educate the students on the importance of Training and Development and its impact on Career Planning and Development
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5. To acquaint the students on the concept of Performance Appraisal ,d the process for effective Performance appraisal and imbibe the values of

Ethical Performance appraisal among the students
Depth of the program — Fundamental Knowledge

Unit | Unit Title Contents Skills to be developed
No
1 Introduction to 1.1 Meaning, Objectives and Functions of Human Resource , , Difference between Conceptual

Human Resource
Function of

Management

Human Resource Management and Human Resource Development

1.2 Organization, Scope and functions of Human Resource Department in Modern
Business.

1.3 Human Resource Planning — Nature and Scope, Job analysis - Job description -
Job specification.

1.4 Human Resource Planning — Role of Human Resource Planning, Steps in
Human Resource Planning, Factors influencing Human Resource Planning.
Essentials of a Good Human Resource Planning , Job Analysis — Process , Tools
and Techniques , Job Description & Job Specification — Meaning and Distinguish
between Job Description & Job Specification.

1.5 Emerging Concept of H.R.D.

Quality Circles ,Kaizen ,Talent Management and Leadership Development ,HRD as a

Business Partner ,Visionary and Transforming Leadership, E- Learning: Integration

of IT and HR, HRIS (Human Resource Information Systems) ,Incorporation of career

development ,Internal consultancy and Linkage to knowledge management

Understanding

Critical thinking skills

Accessing and analyzing
information skills

Imaginative thinking

Awareness on the latest in
the trends
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Recruitment and

11

Recruitment — Meaning, Purpose/ Importance, Sources of Recruitment, and

Conceptual
Understanding

Selection Factors Governing Recruitment Process
1.2 Selection — Meaning, Importance of selection procedure, Tools of Selection and
selection Process Analytical skills
1.3 Distinguish between Recruitment and Selection Accessing and analyzing
information
1.4 Types of Employment tests, Types of Interviews
Imaginative thinking
Training and 1.1 Meaning ,Need, Objectives of Training and Development, Benefits/ Conceptual

Development

1.2

1.3

Importance

of Training to the organisation and employees.

Types of Training , Methods of Training and Development, Process/ Procedure
for effective Training.

Career Development, Steps in Career Development , Stages of Career
Development , Advantages and Limitations of Career Development, Career

Development Cycle , Career Counselling and Self Development

Understanding

Analytical Skills

Technical skills

Critical thinking

Performance
Appraisal

Management

11
1.2
1.3
1.4
1.5

Introduction, Meaning, Need and Importance of Performance Appraisal
Process of Performance Appraisal

Merits and Limitations of Performance Appraisal

Methods and Techniques of Performance Appraisal

Ethical Performance Appraisal

Conceptual
Understanding

Analytical skills

Accessing and analysing
information
Value Education
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Topic | Total Innovative methods to be | Film shows and AV Applications Project Expected Outcome
No. Lectures | used
1 10 PPT, Lectures by experts Online Videos of Human Resource | Interview Report of Developing Conceptual
from Industry experts, Managers. Human Resource understanding and
Live online session by Industry Manager/s of business of | Conceptual Clarity Learning
Experts various sizes and sectors | of the Latest development
in Human Resource
2 12 PPT, Lectures by experts Online Videos Interview Report of Conceptual Clarity and
from Industry experts and Placement Agency Practical understanding
Placement Agency Personnel , Hands on Experience
Managers, Detailed Project report Technical Knowledge
Role Play , Mock Interview on any 3 Sources of
, Demonstrations Recruitment
3 18 PPT, Videos of Various Videos of various Multi Product Creation of Short Video Conceptual Clarity and
Products from inception Line Manufacturers of Innovative Product Practical understanding
till date , Development, Pricing, Creative and Imaginative
Demonstration Market Launch Strategy | Skills Innovation
4 08 PPT, Lectures by Experts Online Videos of Tata Group of Study of Performance Analytical skills

from the field of Media,
Comparative Case study of
Ethical and unethical
Performance Appraisal
Practices

Industries

Appraisal System of
various organisations
And Study of
Performance Appraisal
System of Domestic,
Multinational and
International companies

Decision making skills
Creative and Imaginative
Skills |
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Method of Evaluation

Subject Internal Evaluation External Evaluation Suggested Add on Course
Unit—1 MCQ, Field Visit Report, Interview Report As per University norms Certificate Course in Best Practices
in Human Recourse Development
Unit—1I MCQ, Assighnments, PPT As per University norms Certificate course in Ethical
Leadership Development
Unit—1lI MCQ, Interview Report with Placement As per University norms Certificate Course in Ethics in
Agencies, Case Study, Project on Need Human Resource Management
and Importance of Campus Placement
Office and Campus Interviews
Unit =1V MCQ, Case study, Project As per University norms
References:

List of Books Recommended: -

* Personnel and Human Resource Management — A M Sharma (Himalaya Publishing House)

* Personnel Management and Industrial Relations- R S Davar (Vikas Publishing House)

e Human Resource Development and Management- Biswanath Ghosh (Vikas Publishing House)

* Personnel Management — C.B. Mamaria, S V Gankar (Himalaya Publishing House)
* Human Resource Management — AShwathappa
e Human Resource Management - Gary Dessler

* HR from the Outside In: Six Competencies for the Future of Human Resources - Dave Ulrich, Jon Younger, Wayne Brockbank, Mike Ulrich
e The HR Scorecard - Brian Becker, Mark Huselid, Dave Ulrich

* Victory Through Organization - Dave Ulrich, David Kryscynski, Wayne Brockbank, Mike Ulrich
* Investing in people. Financial Impact of Human Resource Initiatives - KirsWayne Cascio, John Boudreau

e Work Rules! -Laszlo Bock

* HRRising!!: From Ownership to Leadership -Steve Browne

* The Practical Guide to HR Analytics: Using Data to Inform, Transform, and Empower HR Decisions - Shonna D. Waters, Valerie N. Streets,

Lindsay McFarlane, and Rachael Johnson-Murray
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Revised syllabi (2019 Pattern) for T.Y.B. Com Degeecourse (CBCS)

Semester -V

SPECIAL ELECTIVE COURSE (Special Course — II)
Banking & Finance-Special Paper Il (Sem.V)

(Financial Markets and Institutions in India — | Course code:355-B
Total Credits: 04 (Theory 03 + Practical 01=04)

Objectives:

1. To acquaint the students with financial marleets its various segments.
2. To make the students aware about the latestafauents in Indian financial markets.
3. To analyse and understand the functions of inBiaancial Markets.
4. To enable the students to acquire sound knowleflgvorking of foreign exchange market.

Unit Topic Number of Teaching Proposed skills to be developed
No. Lectures Method
01 | 1. Indian Financial System: 10 Lecture, PPT, | Understanding thindian Financial
1.1 Meaning & Definition of Financial Group and System.
System in India. Panel Understanding the meaning, structure and
1.2 Structure of Indian Financial System Discussion, role of Financial system in India.
Library Work,

Development

1.3 Functions of financial system in India
1.4 Role of financial system in Economic

1.5. Indicators of Financial Development

Assignments

02 | Indian Money Market :
2.1 Meaning and definition of Indian
Money Market

2.4 Credit Instruments used in Indian

2.2 Functions of Indian Money Market
2.3 Participants in Indian Money Market

14

Lecture, PPT,

Group and
Panel
Discussion,
Library Work,
Assignments

Understanding the meaning, functions, cre
instruments, deficiencies and recent
development in Money market in India.

dit
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Money Market
2.5 Deficiencies of Indian Money Market.
2.6 Recent development in Indian Money
Market

03 | Indian Capital Market: 12 Lecture, PPT,| Understanding the meaning, definition
3.1 Meaning and definition of Indian Group functions, credit instruments, deficiencies
Capital Market Discussion, anq recent development in Capital market
3.2 Functions of Indian Capital Market Library Work | India
3.3 Partici